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NZQA Assessment Support Material 

 
Unit standard 28067 

Title Present information for a practical purpose (EL) 

Level 4 Credits 5 Version 1 

 

Note 
The following guidelines are supplied to enable assessors to carry out valid and consistent 
assessment using this internal assessment resource. 

Assessors must manage authenticity for any assessment from a public source, because learners 
may have access to the assessment schedule or student exemplar material.  This assessment 
resource without modification may mean that learners’ work is not authentic.  The assessor will 
need to change the context or topic to be investigated, or change to a different text to read or 
perform. 

 

Assessor guidelines 
 
Refer to the unit standard document for the outcome, evidence requirements and grading criteria. 
 

T H I S  U N I T  S T A N D A R D  C A N  B E  A W A R D E D  W I T H  A N  
A C H I E V E D ,  M E R I T ,  O R  E X C E L L E N C E  G R A D E  
 

A W A R D  O F  G R A D E S  

• For award with Achieved, presentation of information is organised, developed, and relevant to 

the practical purpose, audience and context. 

A limited range of language features and conventions is used. 

Audience questions and/or feedback are responded to appropriately. 

Spoken text may contain errors and inconsistencies, but these do not interfere with meaning. 
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A W A R D  O F  G R A D E S  

Range language features include – grammatical, lexical and phonological features; 

 grammatical features may include but are not limited to – simple, compound and 
complex sentences, appropriate verb forms, complex noun phrases, modality; 

 lexical features may include but are not limited to – word choice, grammatical form, 
word chains; 

 phonological features include – pronunciation, intonation, stress, pace, audibility, 
rhythm. 

• For award with Merit, presentation of information is well organised, developed and connected. 

A range of language features and conventions is used. 

Meaning of spoken text is conveyed with minor inconsistencies. 

• For award with Excellence, presentation of information is effectively organised, developed and 

connected. 

A wide range of language features and conventions is used. 

Meaning of spoken text is conveyed with minimal inconsistencies. 

 

This unit standard has one outcome: 
 
Outcome 1: Present information for a practical purpose. 
 
Range may include but is not limited to – seminars, instructional presentations; 
 eight to ten minutes in duration. 

 
Conditions of assessment 
 
• All the assessment activities must be conducted in English, which must not be the learner's first 

language. 
• Learners can ask for clarification of the task requirements. 
• The presentation must be the learner’s own work.  The text must be primarily spoken but may 

include other appropriate presentation techniques.  Any visuals used should not contain a 
significant amount of written text. 

• For the purposes of moderation, the presentation must be recorded audio-visually.  For 
guidance on how to submit digital visual materials for moderation please refer 
to http://www.nzqa.govt.nz/qualifications-standards/qualifications/ncea/subjects/preparing-
digital-visual-submissions-for-moderation/. 

• The oral presentation must be eight to ten minutes long. 
 
Learning contexts 
 
Assessment of this standard must reflect the qualifier (general, workplace or academic) being 
studied.  It is recommended that assessment for this standard is conducted as part of an integrated 
unit of work and in conjunction with other level 4 English Language unit standard assessments. 
 
Notes for assessors 
 
• It is important that learners are familiar with the requirements of the evidence requirements and 

the explanatory notes, including definitions. 

http://www.nzqa.govt.nz/qualifications-standards/qualifications/ncea/subjects/preparing-digital-visual-submissions-for-moderation/
http://www.nzqa.govt.nz/qualifications-standards/qualifications/ncea/subjects/preparing-digital-visual-submissions-for-moderation/
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• Spoken text may contain minor phonological or linguistic inaccuracies, but errors must not 
obscure meaning. 

• Refer to your institution’s policies before offering a further assessment opportunity. 
  



 

28067 version 1 ASM version 1 Page 4 of 10 
Assessor guidelines July 2014   New Zealand Qualifications Authority 2014 
 

Model presentation 
 

Outcome 1: Task 1 
“Know your Consumer Rights” 

 
Originality: 
Introduction 
captures 
attention. 
 
An analogy is 
used. 
 
Clear topic 
sentences are 
used with 
ideas 
organised, 
developed and 
connected. 
 
Rhetorical 
questions are 
used. 
 
Information all 
relates to the 
topic 
 
 
Connectives 
are used to 
link ideas. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Discourse 
markers are 
used. 

 
Have you ever bought something, only to find when you get home that it wasn’t 
quite what you wanted, or worse still it doesn’t work? And have you ever returned 
poor or faulty goods only to find that the shop simply dismisses your complaint? 
Now imagine walking to the same shop, this time covered in a glistening suit of 
consumer rights armour. 
 
This armour consists of knowing all about your rights as a consumer. This is what 
will help ensure that you get the goods or services you pay for, and that what you 
get is of reasonable quality. In New Zealand we are protected mainly by two 
pieces of legislation - the Fair Trading Act and the Consumer Guarantees Act. In 
order to be confident consumers, we all need to know that there are ways to 
resolve any disputes we might have should a problem arise. 

So how are New Zealanders doing in their understanding of these protection 
laws? I'm pleased to say that we're not doing too badly on that front.  Last year's 
National Consumer Survey found that New Zealanders generally have a fairly 
good understanding of their consumer rights and that many are aware of their 
right to have faulty goods repaired, replaced or refunded. There is generally a 
strong level of consumer confidence throughout New Zealand - with most 
consumers believing that the current law will protect them if they encounter a 
problem with a transaction. 

That same survey, however, also showed that 16 percent of respondents couldn't 
name a single organisation or service that could help them when things went 
wrong.  Clearly, there is still work to do if we are to ensure that people know 
where to turn for assistance or advice. It is on these people that I want to focus, 
and you may be one of them. These are the people who don't get their problems 
resolved because they don’t know about the consumer protection laws, or they 
don't know where to turn to for help. In fact, knowing where to turn to for 
assistance can prove to be the biggest stumbling block for people trying to get 
their problem sorted - even though many of these services are free for the 
consumer. Not only that, but for many people, having to explain their complaint or 
understand the process they must follow, can be too much of a hurdle.  After all, 
some people are just not confident enough to negotiate the process themselves, 
and need support to get their complaint heard. These are the people who often fall 
through the gaps, and that's why the Ministry of Consumer Affairs needs to ensure 
that consumers are able to find out about the rights that protect them, and the 
services and channels they can use to solve a problem.  We all want to create 
and empower confident consumers in New Zealand. 

I want to focus now on a new area that needs to be addressed is making sure 
that consumers can surf and shop online without worrying about the safety of their 
personal information. Despite the fact that every day millions of people use the 
internet to shop online, many feel unsafe making transactions on the internet. 
New rules for consumer protection need to be developed to create trust in on-line 
shopping. Consumers will hold back from shopping online if they have fears about 
the safety of payments and their ability to seek redress against unfair commercial 
practices. For example, when you buy online, there's a greater chance the product 
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Ideas are 
developed with 
explanations 
and examples. 
 
 
 
 
 
 
 
 
 
The speaker 
engages with 
the audience. 

won't be quite what you wanted - clothes might not fit, or an appliance may not 
measure up to its claims. You need to check that there's a clear returns policy 
offering a full refund if goods are faulty or not what you ordered. You also need to 
ensure that the site has a secure checkout so that your credit card details will be 
safe. However, you do need to be aware of the limitations of secure sites and 
maybe the safest policy is to use a separate credit card with a lower limit for all 
online purchases. 

So, how bright and shiny is your consumer armour now? Hopefully you will feel 
more confident when you encounter situations in which you need to be assertive 
and state your rights as a consumer. And before you click and buy, I hope that 
you will make sure your online shopping experience is a safe and enjoyable one. 
Anyone buying goods or services in New Zealand is protected by consumer laws. 
As a consumer, it's important you know your rights. 

Are there any questions? 
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Marking checklist 
 

Learner’s name:  Date  
 

Achieved Achieved with Merit Achieved with Excellence Comments/supporting evidence 

Presentation of information is 
organised, developed, and 
relevant to the practical purpose, 
audience and context. 

Presentation of information is well 
organised, developed and 
connected. 

Presentation of information is 
effectively organised, developed 
and connected. 

 

A limited range of language 
features is used. 

A range of language features is 
used. 

A wide range of language features 
is used. 

 

A limited range of conventions is 
used. 

A range of conventions is used. A wide range of conventions is 
used. 

 

Spoken text may contain errors 
and inconsistencies, but these do 
not interfere with meaning. 

Meaning of spoken text is 
conveyed with minor 
inconsistencies. 

Meaning of spoken text is 
conveyed with minimal 
inconsistencies. 

 

Audience questions and/or feedback are responded to appropriately.  

Presentation is eight to ten minutes long.  
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Assessment Schedule 

 
Unit standard 28067 

Title Present information for a practical purpose (EL) 

Level 4 Credits 5 Version 1 

 

Evidence/Judgements for achievement Evidence/Judgements for achievement with 
merit 

Evidence/Judgements for achievement with 
excellence 

Presentation of information is organised, 
developed, and relevant to the practical 
purpose, audience and context. 
 
This means that information is structured with 
an introduction, followed by information or ideas 
presented logically and supported with some 
detail and examples, and a conclusion that 
sums up what has been said. The content 
relates to the topic, the reason for the 
presentation, the audience and the setting e.g. 
 
Introduction: Have you ever returned poor or 
faulty goods for the shop to simply dismiss your 
complaint? Now imagine walking to the shops, 
or phoning, this time covered in a glistening suit 
of consumer rights armour. 
 
This armour consists of …. 
 
Conclusion: I have every confidence that now 
you know what consumer rights armour is, you 

Presentation of information is well organised, 
developed and connected. 
 
 
This means that information is well structured 
and organised with ideas being expanded on 
with supporting details, examples and evidence 
and connected to each other e.g. 
 
 
Your consumer rights are protected mainly by 
the Fair Trading Act and the Consumer 
Guarantees Act. They help ensure that you get 
the goods or services you pay for, and that what 
you get is of reasonable quality. For example…. 

Presentation of information is effectively 
organised, developed and connected. 
 
 
This means that there is inter-connectedness of 
ideas and sophistication in the way they are 
organised, developed and explained with with 
specific supporting details, examples and 
evidence e.g. 
 
Your consumer rights are protected mainly by 
two pieces of legislation - the Fair Trading Act 
and the Consumer Guarantees Act. This 
legislation helps ensure that you get the goods 
or services you pay for, and that what you get is 
of reasonable quality. Evidence suggests 
that…For example… 
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will be able to… 
 

A limited range of language features is used. 
 
This means that the candidate uses language 
features and conventions in a manner that 
relates to the topic, audience and setting. Some 
of the following are used correctly most of the 
time. 
 
Appropriate grammatical features include: 

- a range of complete simple, compound 
and complex sentences 

- verb forms e.g. past tense, present, 
passive and future verb forms 

- question forms e.g. Have you ever bought 
something… 

- complex noun phrases e.g. the consumer 
protection laws 

- modality e.g. any disputes we might have 
empty subject e.g. It is vital… 

 
Appropriate lexical forms include: 

- correct word choice e.g. to make a 
complaint 

- correct grammatical form e.g. Have you 
ever complained…? If a complaint is   
made…. 

- word chains to build topic information 
e.g. egislation, acts, laws, rights 

 
Appropriate phonological features include: 

- correct pronunciation 
- correct intonation and stress to convey 

meaning 
- pace (not too fast and not too slow) 
- audibility (not too quiet) 

A range of language features is used. 
 
This means that the candidate uses many of the 
language features correctly with only occasional 
lapses in a manner that engages the audience. 

A wide range of language features is used. 
 
This means that most of the language features 
are used correctly and consistently, in such a 
manner that the attention of the audience is held 
throughout. 
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- volume (varying loudness or softness) 
- rhythm and pitch 

 
Appropriate conventions may include but are 
not limited to: 
Verbal strategies 

- rhetorical questions e.g. Do you know how 
often…? 

- discourse markers e.g. My final point is…. 
- analogies are made to aid understanding 

e.g. Now imagine walking to the same 
shop, this time covered in a glistening suit 
of consumer rights armour. This armour 
consists of knowing all about your rights as 
a consumer. 

- originality e.g. you capture the audience’s 
attention with your ideas and presentation. 

- hedging e.g. using ‘most’ ‘many’ instead of 
‘all’. 

- evaluative language e.g. we all need to… 
 
Non-verbal strategies e.g. appropriate pauses, 
gestures and facial expressions. 
 

Spoken text may contain errors and 
inconsistencies, but these do not interfere with 
meaning. 
 
This means that there is some repeated 
incorrect language use, but the candidate can 
be understood most of the time. 
 

Meaning of spoken text is conveyed with minor 
inconsistencies. 
 
This means that there are only a few lapses in 
control of language. The candidate is easy to 
understand and can self-correct, if necessary. 

Meaning of spoken text is conveyed with 
minimal inconsistencies. 
 
This means that the speaker demonstrates 
sustained control of language throughout the 
presentation. 
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Audience questions and/or feedback are 
responded to appropriately. 
 
This means that time is given at the end of the 
presentation for questions from the audience. 
These questions and any feedback given are 
responded to appropriately. 
 

  

Presentation is within the time limit range of 
eight to ten minutes. 
 

  

 


