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INSTRUCTIONS

Study the advertisements in Resource Booklet 8147 1R before answering the guestion in this
booklet. Use the resources, as well as your own nutritional knowledge and understanding, to
comprehensively analyse the influence of food advertising on people’s food choices and
well-being.

QUESTION
Refer to the three advertisements on pages 2-4 of the resource booklet when answering (a).

(a) Name and briefly describe the main technique AND the supperting technique used in EACH
advertisement.

Advertisement One: McDonaId’s —

”““Supporfmg techntque
// The %u‘opomf\j mthIUQ in His adverhistment § off?nr\g
pramohonad dgals o purchase as Fhis ofler allows whoever

s buying it to feed four \3@0@@ for Hhe smatk cost of 429
(;LOMQLW) o

Advertisement Two: Piranha

_-Main technique:

Hﬂt main - Hechnique - Hhis advertement 1 usma mﬁrmom
wormahon o gain credibilily wnich is - shown by gz;mﬂhﬁ@

nutridonal Jacts

M @ét ﬁ’l@ hottom of +he advemgemm% as wvell
as e ol rgi«’ies ct Hhe 7%)‘0

Suppor’tmg techniqde /

The SMP %ng 4 Chni ique n IS adverfisement S Targemg
SPQUPC groups ,as 4he ad s Hmken {from "Weight Wafthers®

nogazine  and projects o orand ob crackes Hat i
ot Mheamﬂ and does nob  Confain havmiul pfoc‘mm

-
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Advertisement Three: Domino’s

Main technique:

The main technigue Fhat is useol in IS advertisement i
ppealing 10 people's emoton | clearly shown by +he choice
C{[ Eoe(g:ig}gnd ‘PQ p . ¢ 7 y A j o
of ywords agheatiag sudh as “more" ancl pecple; winich are|
HYING 10 ISeEdas® an.  audience @ o'co FOIfﬁ'ﬂg sensaition Of
Supportihg technidue: G CloSeir pidza kitchen.
The 8uppﬂfﬁf9 %Gchn;c;ue_ is a‘mp’\tj\aﬂ Joat food pre ]Xu’aﬁom ng
Cookiﬂcj (§ ditfeult and fime consuming, by suggesting Hat
doser Demino's kivcnens  provide  hetrer and  fresher pizzc
This 1S Somepnat easier and move  convenientt,
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-..../""//’“-. .
 Advertisement One - McDonaid’s

~ iain fechnique
The moamn fechnigue  ustd AT adu@r-ﬁgecjwer\i— i<
Clppea'\imJ' {0 P@o le's gmohions’ as ﬂqg _OHQF ca‘if;:m‘%e
purchasers +o "puild " thelr ’own !Shar’“ebozl wi e
free  choice  of burger&llw image § of the burgers
Qe appgalm and persuasive and  the freeclomn 1O
Crecte @ personal box i comfor ring. .
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In the table below, select ONE advertisement from the resource booklet to use when answering ASSE

question parts (b) to (e).

QUE
n Advertisement | Tick M ONE

McDonald’s D

/ | Piranha @/
! Domino’s [:!

Describe the features of your selected advertisement that indicate the use of the main
{echnigue and the supporting technique that you described in (a).

Btj U\‘:a’iHﬂﬂ nutrthional information g@3udn  as Giusn tree” “achve
- PrOBIONCS® cindd “\/Qgcw\“,%*m advertistment  ottractS ofl the pecple
nlerested i hom'm\cj tashy Snacks wirhouk eaiing m'\\\QC\l’\\’\kj fonds . |
e vsf of puaihioral Hfack ab #e botiom of e od  are incudod
Ao oY hoave naomfud  addinves,
@eele lo convince e Crackers W@ﬂ@@d s
CEOIERERE Coloutings or  prefivatives, vagher, Confribite 10 give
oy Purcmc_ear CiCHve P(ODnoht% Qi are found n 2RIy 603 PCC e,
The big Sized] "\}@m" and ‘ghvien free" aye 4-\:3-;ng ro get adross
o o fhat folow specifie diets, The "FobMpR T riendly” ndicales
Ane caciers e QPP(Q\(@I& bbj i hig’her lne et Hhat
6\ purc\\(:tsﬁr can nore @asilj ust e s \f}uy‘\rg Smﬁ'\\(ﬁ Cj@id-
the livle nuirinonal focks at e batom of e pacers alo
indiCake he quannky of energyfat, sodium eic are found nsicle
fhe  DACKS. -
Explain how and why these features convey both the explicit and implicit messages of
your selected advertisement.

- e deary sraked nurrdional fads or ¥etop of e adver
Wmeny QR pr\ic‘& me&saqgs Hiat are #'y mg 1o r’e'c‘;ch't}?ﬁi@?asm
wno follow  Specikic chets (uggcmg), Canndl eat gluken  ancl
witd WS 4o C'jClit‘\ probiohc bacieria. The size of +he font
CO“W@\SH“% e black bac\«gmmno\ (wmch 4o 1S QB

(b)

{c)
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/eolowr usedl o indlicade power and Q-Preng%h)hffs o purchager veows
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exhoime f}" beneficial o
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on-he packet

The “active probioricss as well as “FODMAP w“rienclkg " are
impliat messages as they are gubf;%j yng fo project o snack
Hnak s WSVWOH’W and Ao penefcial o 4he lew of
pr@‘omh‘c% we need 1o be hm{ﬁwy.'w st of things nat are
dhsnt Hom e PO_C.KQl'S, o aleo %ngg 10 ngweﬂ Yot he
W@ﬂ\.\id— S aot Rl oF harmbul addli hives, preservatives g o
adhoad  colours ~Hhere s dlso no added monoseclitemn
Wg\uw&ﬂﬁh\s wirtfen in sivaller fonk ab e pofrom

S g dhere Jor buters o vead once fhey  have already

looked at e advertiement @l reassure fhem.

The small wriking  of polalo, rice & pumpkin 1§ @lso Sttategical
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P e Question continues on next page »
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(d) Explain why this advertising approach has been used, and how it influences well-being.

- his adverkisiment opproacn nas e sed 1o fy a and
coninte Fhe Prranha Spaps are delitions @w\ci @qa,aui_}
henehiaal 4o ‘\)\)Q.,\*OQ\R’\S, However e adverhsement dees net
DOMOK. e ConSumpncin of lruk or vegemhies ; mafher,
ob BBA Hayowed cracicers thar do Kok centrin addifves
ﬁ\in\m\q 9y thaj oo Hwo bition Live and achve
3mb|om bac ria WJ,LJ Ao pot wenhon  bhe fevels of
colt e gacikers, AW 9#’1 CoNSUMEION of eait Har
no ks o © found on e crckers Can fead fo
wuple  pedolamt e pealth sudh o8 \mq‘ﬂ wlesterol anel
neart  diase . ?@m b purchasers consume the vegembie
mude u%_kem Haeo J may face  seues o well-beine G nof

L\ Hen

QMS o\fmm pour also Hie pental one for example t;u ca.mr

aikiey Hagse cracikers Be o Gain “enagy” thinking fhog il
eofciod Gl 0 o (O amofint o @CDQ“WS in T('\Qm
(e) Challenge the messages conveyed by the techniques and features in your selected
advertisement, using reasoned argument. Says
A{WLOUC]1 the adverfisement’ a3ies e (rackers C{Q N

o b Frcidr=

@H@Qﬂjﬁr hone mrmﬁa JP{(\&LLL{'S L doeS not mention
NaMLTU er!‘&“" or sugm that  are found v oyt feods,
Ty leads me ko Sanke fhar e Cocdkers may be

Pﬁﬁ of chemical @ac drifves but Haglk H’lyy ¢ mey

be loaaed ,»Ue}’h iheal -/fu naH e tactors. %{_ addipen

coBAte e S [iked @W "m @&wﬁ@jufmm%% &M e

M2 m%&@g@ Yegamee BBQ s aot " nadiuad Newdeie
e AOVE o BRQ Havouring eave  gosdld need o
- b(( N I«\,W’Ld v?% Sﬁuﬁwr o Sl 15 nel bendatiau
nak L
‘@ \\QQ"(%@K@? ke arhihicdl. This contradicks
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Merit Exemplar 2019

Subject | Home Economics Standard | 91471 | Total score | 06
Q Grade Annotation
score

The candidate selected the Piranha advertisement. They showed that they
understood the intent of messages, and the potential of these to manipulate
consumers. For example, the candidate identified:

o Fodmap-friendly indicates approval from a higher authority, which results
in the consumer feeling heightened trust in the product’s ability to
provide health benefits.

e Provision of a range of flavours for potentially restrictive dietary needs.

e Reassurance for the consumer due to the list of 'harmful' additives,
preservatives and so forth that were not in the product.

However, the candidate did not produce a comprehensive challenge as regards
the features of and messages conveyed by the chosen advertisement, namely
Piranha. It was evident that the candidate had started to forumulate a challenge.






