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ADVERTISEMENT ONE: MCDONALD’S

- ——————

09 AUG 2018

Source (adapted): https://www.facebook.com/McDonaldsNZ/.




ADVERTISEMENT TWO: PIRANHA

Source (adapted): Weight Watchers magazine, January 2018.




ADVERTISEMENT THREE: DOMINO’S

Source (adapted): https://www.facebook.com/DominosNZ/.





