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91530 Demonstrate understanding of how market
forces affect supply of and demand for
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Achievement

Achievement with Merit

Achievement with Excellence

Demonstrate understanding of how
market forces affect supply of and
demand for New Zealand primary
products.

Demonstrate in-depth understanding
of how market forces affect supply of
and demand for New Zealand primary
products.

Demonstrate comprehensive
understanding of how market forces
affect supply of and demand for
New Zealand primary products.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the

top of this page.

You should attempt ALL parts in this booklet.

If you need more room for any answer, use the extra space provided at the back of this booklet.

Check that this booklet has pages 2—12 in the correct order and that none of these pages is blank.

YOU MUST HAND THIS BOOKLET TO THE SUPERVISOR AT THE END OF THE EXAMINATION.
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INSTRUCTIONS

This examination is made up of THREE parts.
Carefully read ALL instructions and parts before answering.

You must answer ALL parts of this examination.

You must answer the different parts using TWO different primary products. The products chosen must
be ones that earn significant export revenue in their processed or unprocessed form, or allow for self-

sufficiency within New Zealand.

Identify your two products:

Primary product (1): DO\_\‘{(:') g U\d\_@’?ﬂg = M V- -

Primary product (2): oantGeuc ndug *’YE\_MV:‘W‘F\’U \_'&_ — _

Choose from the following list of market forces when answering Part A and Part B.

Market forces: S &res 7 Heolh nuhihon— Cincdrein

. Promotion —= {,*W1 fFrui

«  Weatherevents ~—=> pPagiut 6“""‘)
. Exchange rates =
. Consumer preferences

. Market trends
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PART A: MARKET FORCES AFFECTING SUPPLY

Market forces can influence primary producers” willingness or ability to supply their
product to market.

Some market forces will have a greater influence than others, affecting the supply of
your specific product.

Explain in detail how a market force (from the list on page 3) has affected the supply of your
chosen Primary Product (1). Use specific examples, including recent units and values where
appropriate.

Market force: \NQQ Yoy Cuents-

Metl nmduchov» o Can be_easil Y mampulm\oo’ btx\ hon
Much Oo\wuw and _Red \ntalce the WS PeCteve. Tl thes
“g_g\g_gmgg\__\gv_\gyg Ave_Able 10 control te Suppl Y.0f Mk, by
how Much feed S avarlable, olepehdawr Ch 1l price
recved. 4 Fontevra Started  the GDT W

( Gilobal Davvy Tvmd€) RS o WOy +0  Match Sb\\opj
Qand delmomd Fowmevs Supply nin they Want to

find \S Chn Wm%h@l bm olemond. W g Ncw\ '\'\/\éke
lS rartly ovev or uhdev Supply af dowg lhgwdrenh

e Whod Coyivers @inhg + coanmi L«owe\re\r ove |Neathey

AeWFS. Mili pruces Sooved Yo $§7 L0 pey ko\w\s

(1o of mix @i d) tr=2ot3—gr in 1 2013— 201k

Seosan @S Aere ROS & Gre ot dvougwr th the )
Summer 0 2012 Because _pastuve grawth Wag (ow,

and_a__hation _nvde shortage of havdfeed , malic
Supply from New Zealand _dvappeds 0%y 27 . In ths.
MY 1R Lttle gy oo much voun AEfects fie //“
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PART B: MARKET FORCES AFFECTING DEMAND o

Market forces can influence consumers’ willingness to demand primary products.

Depending on the market force, the demand may increase or decrease for your primary

product.

Explain in detail how a market force (from the list on page 3) has affected the demand for your
selected Primary Product (2). Use specific examples, including recent units and values where

appropriate.
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QA+ _celeldmotions. . 5 VL%H&) ';g tdk___m
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PART C: POLITICAL INTERVENTION A 2w g assessos

‘ As a trade-dependent economy, geographically distant from export markets,

| New Zealand is a firm supporter of free and open trade. We have one of the most open
market economies in the world.

Source: https://www.mfat.govt.nz/en/trade/nz-trade-policy/

Since the establishment of the World Trade Organisation (WTO) in
1995, New Zealand's trade policy has been informed by two key
assumptions:

S
N
3 5

e  The rules-based trading system (of the WTO) will \-"//
strengthen and expand. \_/

At the start of 2019, developing tensions.in international trade are

challenging those assumptions. We now see a trend of increasing global protectionism,
e.g. uncertainty in New Zealand’s trade with the UK and EU during Brexit negotiations;
tensions between China and America over controversial Huawei telecommunications
contracts, and New Zealand balancing our trade position between both.

¢ Global market openness will continue to increase.

As a country that relies heavily on trade and access to intended markets, New Zealand

takes this situation seriously.

Source: (adapted): hitps://www.mfat.govt.nz/assets/FTAs-in-negotiations/UK-FTA/International-Trade-
Rules_0.pdf

Discuss the significance and impact of political intervention on the supply and demand of ONE
of your selected primary products. Use specific examples, including units and values where
appropriate.

Mmartced v Ay l/\)mfo/ (m‘% qmrs e><par+ MeVChanahfP
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/ There is more space for your answer on the following page >
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Merit Exemplar 2019

91530 | Overall grade | 06

Subject | Agricultural and Horticultural Science Standard
Annotation

Q Grade

In this question the candidate explained both market forces in detail. They used

1 M6 supportive data for both of the market forces answered. There was some extra
text which was off topic. While the student gave some supporting data and

attempted the last part of the question is was not at Excellence level.
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