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Qualification Title: New Zealand Certificate in Tourism (L4) with operation and visitor 

information endorsements 

Qualification number: 2202 

Date of review: 17 March 2016 

Final decision on consistency of the qualification: Consistent 

Threshold: 

The threshold to determine sufficiency with the graduate profile was determined as evidence 

of:  

 Graduates being able to deliver, and assist in supporting the delivery of, a quality 

visitor experience across a range of organisations in the tourism industry or be 

prepared for further education in tourism or other relevant industries.   

 Graduates that are able to contribute to decision making and demonstrate an 

understanding of team leadership, business systems and processes.   

 Graduates will apply their skills and knowledge while working under broad guidance, 

and they may also have some responsibility for the performance of others.  

This threshold is closely aligned to part of the strategic purpose statement for the 

qualification. 

Tertiary Education Organisations with sufficient evidence 

Tertiary Education Organisation Final rating 
 

New Zealand School of Tourism Sufficient 

 

Introduction   

This 60 credit qualification is intended to provide the tourism industry with individuals who 

can support and enhance the visitor experience, and through their skills and knowledge and 

uphold the importance of tourism to the New Zealand economy.   Graduates will have the 

skills and knowledge to work in a wide variety of positions in the tourism industry. 

Evidence  

The TEO provided a range of evidence to demonstrate that their graduates met the graduate 

profile outcomes.  

The criteria used to judge the above evaluation question were (p10 NZQA consistency 
guidelines): 

 The nature, quality and integrity of the evidence presented by TEO 

 How well the organisation has analysed, interpreted and validated the evidence, and 
used the understanding gained to achieve actual or improved consistency 
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 The extent to which the TEO can reasonably justify and validate claims and 
statements relating to the consistency of graduate outcomes, including in relation to 
other providers of programmes leading to the qualification 

Graduate feedback (survey) 

180 graduates (approximately 50%) responded to a survey immediately following graduation 

which had items on each of the graduate profile outcomes, as well as a question on their 

preparedness for their role or further study. The survey used a 5 point Likert scale with 1 

“struggling” and 5 “highly capable”.  Average graduate responses ranged from 4.0 to 4.3 (out 

of 5) for survey items. 

Graduate interview and survey 

A number of graduates in employment (17) were interviewed and surveyed.  The survey 

items asked graduates to comment on each of the graduate profile outcomes, as well as on 

their preparation for the role.  The survey used a 5 point Likert scale with 1 “struggling” and 5 

“highly capable”.  The average response for survey items ranged from 3.6 to 4.5 (out of 5).  

Employer interview and survey 

Fourteen employers of graduates (all graduates interviewed and surveyed) were also 

interviewed and surveyed.  The survey had items on each of the graduate profile outcomes, 

as well as items relating to overall quality of graduates.  The survey used a 5 point Likert 

scale with 1 “struggling” and 5 “highly capable”. The average response for survey items 

ranged from 3.7 to 4.5 (out of 5).  Employer responses were triangulated with the response 

from the graduate they employed. 

Graduate destination data 

77% of students graduated, with 31% engaged in relevant employment in their field, and 

46% going on to further study (TEO attestation).  

How well does the evidence provided by the education organisation demonstrate that 

its graduates match the graduate outcomes at the appropriate threshold?  

Strong evidence was provided from (14) employers of graduates that they met the graduate 

profile outcomes, through specific survey questions relating to the graduate profile outcomes 

as well as questions relating to overall quality of graduates. This evidence was strengthened 

through triangulation of the employer responses with those of their employed graduates. 

The second strand of strong evidence comes from graduates.  A survey of graduates (with a 

50% response rate) by the TEO on graduation provided specific evidence of students 

meeting the graduate profile outcomes, and being prepared for their role or further study.  

This evidence was further strengthened by the further surveying of 17 graduates in 

employment on similar items, where again, graduates responded positively that they had 

met the graduate profile outcomes.  

The combination of triangulated evidence from a sample of employers and graduates that 

they meet every graduate profile outcome as well meeting their overall expectations, similar 

survey responses from 50% of graduates, provides convincing evidence of graduates 

meeting the graduate outcomes at the appropriate threshold.  
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Special Focus   

No special focus 

Examples of good practice  

Specific survey items for graduates and employers related to the graduate profile outcomes 

and preparedness for the role. 

Triangulation of evidence from employers and their employed graduates. 

Issues and concerns  

Future reviews would be strengthened by the addition of external post-moderation 

assessment reports or external benchmarking.  

Recommendations to Qualification Developer 

It is recommended that the qualification developer clarify the endorsements for this 

qualification.  At present there is a discrepancy between the qualification title and the 

strategic purpose statement.   


