
Student 1: Low Excellence 
 

PRODUCT (extract) 
 
 

Rainbow’s End is at the maturity stage of the product life cycle. 
The park has been open since 1982. To avoid going into 
saturation/decline, the park has tried to extend the product life 
cycle by introducing new rides such the free fall tower in 2001, 
Power Surge and Jumpin’ Star in 2004 and Invader in 2009. These 
and the ongoing developments attract new customers to the park 
and persuade customers who haven’t been there for a long time to 
return.  

 
There is no direct competition for Rainbow’s End in Auckland or the rest of New Zealand because no 
other venue offers a range of thrill rides. There are several other entertainment options for a family 
day out, including Snowplanet, Butterfly Creek and the zoo. I consider Snowplanet the closest 
competitor as, like Rainbow’s End, it offers people the chance to go to a venue to experience an 
adventure that is not available in other parts of the country. Other cities have zoos and animal 
experiences but you cannot find a venue with lots of rides or an indoor snow venue elsewhere in 
New Zealand. 
 
PRICE 
 

ENTRY PRICES 
 Rainbow’s End 

$ 
Snowplanet 

$ 
Butterfly Creek 

$ 
Auckland Zoo 

$ 
Spectator 17.00 - - - 
Senior 27.50 - 23.00 23.00 
Child 37.00 39.00 16.00 12.00 
Adult 47.00 59.00 27.00 28.00 
Family 156.00 149.00 73.00 72.00 
 
Rainbow’s End uses cost-plus pricing. The park has many costs to cover, such as wages, power and 
maintenance, land rates, marketing expenses, etc. The cost accountant has calculated these running 
expenses and then added a percentage mark-up to set a price that will allow a profit to be made. 
Snowplanet probably uses the same cost-price pricing strategy. Unlike Butterfly Creek and Auckland 
Zoo where the charges are a lot lower, Rainbow’s End and Snowplanet are both very dependent on 
heavy machinery which is expensive to buy and to maintain and repair. This would account for the 
higher costs charged by these venues. 
 
Entry prices are lower than those charged by Snowplanet, with the exception of the family charge 
for two adults and two children. However, Rainbow’s End offers a greater variety of entertainment 
than Snowplanet so represents better value for money for a family. It might also be appealing to 
parents or grandparents who take children to Rainbow’s End that there is a reduced price for 
spectators who do not intend to take any of the rides. Going to the Snowplanet is likely to be even 
more expensive as helmets, skiwear and skis or snowboards might have to be hired. There are no 
additional costs to using the rides at Rainbow’s End. 
 
PROMOTION 
 
Rainbow’s End advertises using fliers, their website, radio ads, magazines and TV ads. 

 

 



This advertising is carried out to attract the target markets. For example, adverts are placed in 
Woman’s Day and Parenting magazines to draw the attention of mums. To get the attention of 
youth the Night Rides held during March are advertised on Flava FM and in 80,000 fliers which are 
sent to high schools and youth groups in Auckland. Between the radio station and the fliers given out 
in schools, lots of teenagers should get to know about Night Rides. 
 
Rainbow’s End also uses a range of promotional strategies, such as: 
• Competitions, for example, one where people buying tickets to Night Rides go into the draw to 

win a Fusion car stereo. This will attract more teenagers, especially boys, to buy tickets for Night 
Rides because teenagers are interested in loud music in their cars so they will be interested in 
the chance to win the stereo.  

• Sponsorship, for example, of Marist Eastern junior rugby league. The Rainbow’s End logo is on 
the jerseys. The logo’s brand recognition might lead players, their parents and supporters to 
want to visit Rainbow’s End. 

 
PLACE 
 
Rainbow’s End is located in Manukau, Auckland. The park is well-served by public transport and is 
just off the Southern motorway’s north/south off-ramps, and with good access from the airport. 
Since opening in 1982 demand for parking has increased dramatically but lots of Rainbow’s End 
customers park over the road in the shopping mall carpark. The good access and parking make it 
convenient for customers to visit Rainbow’s End so ticket sales will increase. 
 
There are three options for buying tickets to Rainbow’s End:  buying at the gate, buying online and 
as part of the Auckland Multi-pass which appeals to tourists in particular and also allows entry to 
Kelly Tarlton’s, the Skytower and Butterfly Creek, as well as giving a Fullers ferry ride to Rangitoto.  
 
Online ticketing is convenient for customers as they can save money and do not need to queue at 
the gate. It is also good for the park because shorter queues keeps customers happy and they will 
have a more enjoyable experience of visiting Rainbow’s End and may tell their friends about their 
good experience. Online booking is likely to be used by teenagers who are very comfortable using 
their devices for getting information and making arrangements. They might go to the Rainbow’s End 
Bebo page and from there follow the links to the ‘book online’ part of the website where they get a 
cheaper price for their Night Rides than if they paid at the gate. 


