
 Student 5: Low Achieved 
 

PRODUCT 
 
The product I have chosen is the Moro bar. Moro is a chocolate bar that consists of nougat, biscuit 
and caramel filling with a chocolate covering. 
 
The function of the Moro bar is to provide a “delicious chocolate treat for consumers”. 
 
The unique selling point of Moro is that it has a layer of caramel filling which no other nougat 
chocolate bar has. 

 
Moro is at the maturity stage of the product life cycle because it is 
not a new product. It has been around and on sale for many years.  
 
The packaging of the New Zealand Moro bar has a black wrapper 
with Moro written in yellow. The slogan “get more go” appears on 
the wrapping. 
 

A competitor of the Moro bar is the Crunchie bar which is also made by Cadbury. 
 
PRICE 
 
The usual supermarket price of Moro is $1.20 for 
the 60g bar. It is currently on special for $1.00. 
Moro’s main pricing strategy is competitive 
pricing. 
 
The two other nougat bars are Mars which costs 
$1.99 for a 53g bar and Milky Way which costs 
$1.99 for a 50g bar. These costs were at today’s 
date on the Countdown Online website. 
 
PLACE 
 
Moro bars are distributed at dairies, supermarkets, garages and convenience stores.   
 
The bars are made in the factory in Australia (manufacturer), then sent to wholesalers, then sent to 
shops (retailers) where the customers buy the 
Moro bars from. 
 
A small chocolate manufacturer like Devonport 
Chocolates sells directly to consumers from their 
shop or their website. This is a direct channel of 
distribution. 
 
PROMOTION (extract) 
 
The target market for Moro bars is: 
• People involved in physical activities and sport 
• Chocolate lovers 
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• Men, because of the masculine colour of the packaging and You Tube clips associating Moro bars 
with rugby 

 
One of the main promotion strategies used by Moro is sales promotions at the shops.  
 
You Tube clips and several commercials feature adventure clips or men involved in sport. This 
strongly appeals to the male section of the target market. 


