
  
 

PRODUCT 
 
The product I have chosen is the Moro bar. It is a bar that has nougat, biscuit and caramel with a 
chocolate covering.  
 
The unique selling point of Moro is the slogan “get more go” which no other chocolate bars use, not 
even Moro’s closest competition, the Mars bar. Moro uses this slogan because it claims that the high 
energy content of the bar is good for active people and athletes. 
 

Moro has been around for years and is selling steadily with no sign of sales dropping off.  
 
The packaging of the Moro bar has a black wrapper with Moro written in yellow. The slogan “get 
more go” appears on the wrapping. Side by side at the dairy Moro and Mars look very similar as they 
both have black wrapping. Only the product name stands out as being different. 
 
A competitor of the Moro bar is the Mars bar. 
 
PRICE (extract) 
 
The usual supermarket price of Moro is $1.20 for the 60g bar. It is currently on special for $1.00 at 
Countdown. 
 
At the moment Countdown is running a promotion for Moro at $1.00 a bar. Even at the normal 
price, Moro bars are cheaper than Mars bars and many other chocolate bars. 
 
PLACE 
 
Moro bars are sold at dairies, supermarkets, garages and convenience stores.  
 
Moro bars are made in the factory (manufacturer) and then bought by a wholesaler who distributes 
to shops (retailers) and are then bought by customers (consumers).  
 
This is the best distribution method for Moro as tens of thousands of the bars are sold and it saves 
shops having to source boxes of the Moro bars directly from the factory. 
 
PROMOTION 
 
The target market for Moro bars is: 

 People involved in physical activities and sport 

 Chocolate lovers 
 
One of the main promotion strategies used by Moro is sales promotions. There is one on at the 
moment at Countdown where Moro bars have been reduced to $1.00 for the 60g bars.  
 
Moro links its bars with physical activities by using the “get more go” slogan. The company 
associates itself with sporting events such as marathons. There are several You Tube clips of past 
television ads, and some made especially for You Tube. These all feature sports and adventure 
activities and the “get more go” line is repeated. 


