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INSTRUCTIONS

Study the advertisements in Resource Booklet 91471R before answering the question in this
booklet. Use the resources, as well as your own nutritional knowledge and understanding, to
comprehensively analyse the influence of food advertising on people’s food choices and

well-being.

QUESTION

Refer to the three advertisements on pages 2-5 of the resource booklet when answering (a).
(a) Describe the main technique AND the supporting technique used in EACH advertisement.
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Advertisement Two: Trident
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Advertisement Three: Karma Cola
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Select below ONE advertisement from the resource booklet to use when answering (b) to (e).

(b)
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Advertisement Tick ONE

Golden Days Natural Products

Trident ( [/] )
]

Karma Cola

Describe the features of your selected advertisement that indicate the use of the main
technique and the supporting technique that you described in (a).
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Explain how AND why these features convey both the explicit and implicit messages of your
selected advertisement.
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Parts (d) and (e) begin on the next page
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(d) , Explain why this advertising approach has been used, and how it influences well-being.
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(e) Challenge the messages conveyed by the techniques and features in your selected
advertisement, using reasoned argument. )
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Annotated Exemplar — Trident A4

. Total
Subject Standard | 91471 04
score
Q Annotation
A range of techniques is correctly described. The features that indicate
the main and supporting techniques are described adequately for the
Trident advertisement. Holistically, the candidate identifies and explains
1 explicit messages for both the techniques chosen.

Implicit messages for the techniques are not evident. Reasons for the
advertising approach are briefly explained. Well-being is explained and
linked briefly to the techniques. A challenge is not attempted.






