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INSTRUCTIONS

Study the advertisements in Resource Booklet 91471R before answering the question in this
booklet. Use the resources, as well as your own nutritional knowledge and understanding, to
comprehensively analyse the influence of food advertising on people’s food choices and

well-being.

QUESTION

Refer to the three advertisements on pages 2-5 of the resource booklet when answering (a).

(a) Describe the main technigue AND the supporting technique used in EACH advertisement.
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Select below ONE advertisement from the resource booklet to use when answering (b) to (e).
Advertisement Tick ONE
Golden Days Natural Products l:‘
Trident -
riden /
Karma Cola /
\ Z
N —

(b) Describe the features of your selected advertisement that indicate the use of the main
technique and the supporting technique that you described in (a).
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(c) Explain how AND why these features convey both the explicit and implicit messages of your
selected advertisement.
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(d) Explain why this advertising approach has been used, and how it influences well-being.

RINCE ondg@ks\nﬁ~ Gepraseh 1S bua  usd 9 pobl
dve Yot Backbshh drdes (n bigh Sgen Yt
0% @\ rootede. (s onkielt el e adwdh
G o\ NS (550S  oolokt Qo Whel & Whken
qople ore Mindf o oo mwh Syor. s form
o OwrhiSng  Shines a  lighk en kama Cole
0p ke g)md“ﬁu 1o F W Rlyceoty  wl b %) 08
%QQ,Q\!:_-,,‘_- Y &d*{) eod Q_b_,,c}\),.'_-_,__bhd ‘{\g J:b.!?_.fS_O‘?_léfﬁ
Yol hale 5 o oSN npple of pracesdS oy
fo growus ond bhok Moy chose s coh

Mde G %g _‘M,Eps{mabkg Mectsen” Y

(e) Challenge the messages conveyed by the techniques and features in your selected
advertisement, using reasoned argument.
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Annotation

A range of techniques is correctly described. The features that indicate
the main and supporting techniques are described adequately for the
Karma Cola advertisement. Explicit messages are evident.

The candidate provides enough evidence for M5 as an implicit
message is evident for one technique (e.g. “appealing to people’s
emotions”). This was done by indicating that the product appeared
“more responsible” than other cola brands and also by the positive
emotion appealed to “by proceeds going to the growers”.

The candidate does not reach M6 because the supporting technique,
projecting an environmentally responsible image, is not developed.
Reasons for the advertising approach are briefly explained. Aspects of
well-being are explained with links to the technique chosen.

The candidate does not reach E7 because the challenge is not linked
back adequately, and in enough depth, to the chosen technique (e.g.
“appealing to people’s emotions”) and its implicit messages (e.g. the
candidate could have unpacked and challenged the statement about
proceeds going to the grower’s family).






