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ADVERTISEMENT ONE: GOLDEN DAYS NATURAL PRODUCTS

Source: Men’s Fitness Magazine, August 2017.




ADVERTISEMENT TWO: TRIDENT®

Source: New Zealand Woman’s Weekly Magazine, 17 July 2017.




ADVERTISEMENT THREE: KARMA COLA™

Source: good Magazine, “For conscious-living people who love life, style and the planet”, Sep/Oct 2017.
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ADVERTISEMENT THREE (continued): KARMA COLA™

Source: http://www.karmacola.com.au/our-drinks/karma-cola/.















