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INSTRUCTIONS

Study the advertisements in Resource Booklet 91471R before answering the question in this
booklet. Use the resources, as well as your own nutritional knowledge and understanding, to
comprehensively analyse the influence of food advertising on people’s food choices and

well-being.

QUESTION

Refer to the three advertisements on pages 2-5 of the resource booklet when answering (a).
(a) Describe the main technique AND the supporting technique used in EACH advertisement.

Advertisement One: Golden Days Natural Products

Main technique: “The  Main ’fuhv\iav\mw___sé\ﬂd,,.jﬂ. Ahis advertisement
S Aargehng - specific goups - T ad i ‘rarﬁe;hnﬂ
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Supporting technique: “The S\Ag,‘mmm}__kohm%m owed
s ad s wing. Waiviowal AR information

™ goin uleo\\b\\\hj et n\j (,Dnvmcmg svaely
_\_t_w__y\__S o "drkant T bub o delicions “bar. .

Advertisement Two: Trident
Main technique: “The ;\.{V\ﬂiik\_...._,.._f\ZQA,‘!\V\i_q/\/W Cwed  w o AMie

ah iS\‘\nur;Q S‘)UAEL_____{Q_O ds Yo a speafic _l\h.ﬂv\m-
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omd  Thanland
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Supporting technique: _~The \Suprfhfltﬁ Technigue - b&ng used | E
N M5 ad s offering pomofional deals
Ave 10 e $100 off any  noslle
taficing _wn _consumers 0 want 4o bu
Becawse s cheaper .
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Advertisement Three: Karma Cola
Main technique: ﬁ)@h___wmgjf\,,_ ,,ﬁ_,’.\Tﬁth,i.,aLu\&...___\Ased,,_ i s ad
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-/’

-
-
-~
~

Home Economics 91471, 2018



4

Select below ONE advertisement from the resource booklet to use when answering (b) to (e).

Advertisement Tick ONE
Golden Days Natural Products D
Trident ]
Karma Cola D

(b) Describe the features of your selected advertisement that indicate the use of the main
technique and the supporting technique that you described in (a).

Various  feolures such a5 4he word “ paleo® being _ plastered
o bold ledters D hmes indicatts that Yhey are frying
A appal o a6 At fhat Inas become very populon
in e 2\ __L&‘L\,,:mv_j:__;’[hq__me_,_A_jﬂtgﬁjﬂs _paied  people
Jo  C(onsume  their  Clean b.m__,___m\u_Jig_u_s:___mh.a_u%H}eﬂ

AR ewtioing other  ynewbers  of souety v eal  Aheir

"

bars gwd  feel healthy 100, Uneaspateractioaiine
being  apart of  the paleo diet. Siahng  nufvionq

info s as “vo added smaar , atifical colour

ov Raveus 3 pvesevvohives” confvwms  §'s  wuviowal

value ~making  wS pelieve  we wed b \ow\j

b ol b and we il be mm.nj%o 7

(c) Explain how AND why these features convey both the explicit and implicit messages of your
selected advertisement.

Imphicit  wessagqes  lie  witin 0 simple  faings  such
a5 Wt pickwe  ued v e bar. Ahe  paleo’
Aret  otherwin  knoww as He C caveman ' Arel

I 0wy consuming  nakwral  foods by @ wing a pidure

5

of Cavewen we feel Assuved P Pzszlm_o_‘rw,Mm} Ve ;/

Home Economics 91471, 2018

ASSESSOR’'S
USE ONLY



5

ASSESSOR’S

LOV‘_’\_\OV,\_S,‘K&_\,:, natural  thevefore  heal th v ond  we  should| ==
buy k- Explich wegsoges Such o it T bedng paleo,
?D\\A.Y&V\ free . (lean yed delicious  convinces consumers
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barg _b sty on Avend  wikh  cuwent dends ;
Suoch  Ag __,__\?Eii\‘}_g____“_ f’_o‘__\?-,Q;_m ﬁ_e_/iﬂam,,,@_ﬂ_d__@!fid _L?:_j__:t‘_he_.______
toeiliac ademark  confivwac  the  bowr  creditbi J_-;b_j_ .
PR —se “They pove 10 be a Wealthy yeb
comvienieny  snade oy when  on Ao fo- ot will
Mnake Quvmers  Tedl qood  aboul  phab Yhey ave
{eed\‘_tnj A SRAVLS - .W\/\‘LLIL.,\\:_,..MSLQ_%U Such  as ‘slahbj
b6 ovaliable @t e Wealth Pod  aide” confums
Cons wexs  houghdr  0ACe aam_____,mmm .__,.ﬂ___,*..pjmﬂm__ R
What k;.’(\/\?bﬁ.._ﬁ,_.,.hM__ll’{_\_iwi__u e Wealld 0[)%1/\ ,___&LQ%

witn ik Deing pomoted a4 wAens S w‘tmfv\wjazm /

Parts (d) and (e) begin on the next page
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(d) Explain why this advertising approach has been used, and how it influences well-being.

5\} {av&e,’s\n& Ane  paleo bosed digk . opens a doorwﬂﬂ

r pako people 0 contume  bap alio (usfomers Who
waﬂk o feel  good  aboul e Aypo of anady
’Mj Ve _.Q(.\_DQSU\ﬂ“:\D L \ﬂﬂuenw,s _overal  wel bemj
A8~ Soviehy w\eue__if | spand  woie  pn
goching '\:\m\m\j $ " dean' fooo\ | will  ecowne S‘kmr\j
whew in vealivy a4 balanced  well vounded
diek g whats Tk Weafthy - We b%m:\o
00Sess  over  (oNfaming Wee “Uean Foods ot wge
W\ Wake e \;meij and l(),ﬂo\,____&AL._j\l\l\l’hwﬁmeA
wwon - BRANNXe 00D Aot \im,fi.__y-_}h_g_kf%\ﬁvxw fo¥
o living  Wialtag. Nwwonal  wfowation  Yeing
Nosered ol ofr 4o Onvinee  (ond wmers  Hs i Whal

Jou feed on . &\uﬁ \f\eal_khﬁw_lx\xe Cove wen. //

(e) Challenge the messages conveyed by the techniques and features in your selected
advertisement, using reasoned argument.

oo e .vfmwu wied AN H\vov«ﬂ\/\w’s s ad

VL sy A Wow of  Sucking  Sonsumers i

b\j W\C\\(\ﬂ3 ,. W\WA belitve )M;jm’e \/\ea_l&hﬁ._,,_
n

Menan Not - o sin lz mgvem witd in  4he
bav 1 wweatoned \V\ ad | _,ovmj e Aavoud

wh L\/\ has e quesfioiing whwal o ocould
13 W\O\d% ouf oj? A \m&e WAQ| Or‘hj e
Jx\\»)pe nodwal  posed  bars wmﬂ _______ ow in
Sugor | pre servaves efc.. Yub ave \Mg\A n
\0\\/0§ AWAOMIAKS i V\WNVM faf  ov &\vw()b\j JUS}
T2k W oode 0 make jp for fle MK
Powour. Not ol hawang peed 40 INe A paleo ,.‘//
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Extra space if required.
S Write the question number(s) if applicable.
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Annotated Exemplar: Golden Days E7

Subject

Home Economics Standard | 91471 Total 07
score

Annotation

A range of techniques is generally correctly described. The features that
indicate the main and supporting techniques are described adequately
for the Golden Days advertisement. Explicit messages were evident.
Implicit messages for the technique, linking food products or brands to a
particular lifestyle, were evident.

The candidate explains that the Paleo diet is a popular and expensive
trend, and, because of this, consumers are more likely to “fork out extra
money ... to stay on trend”. The candidate goes on to explain that the
product has greater credibility due to its endorsement by the Coeliac
Society, and also notes its placement in the health-food aisle. These
statements could have been elaborated on further to provide more
definitive implicit messages.

Reasons for the advertising approach are explained. Holistic well-being
was evident and was linked back to the technique and implicit messages.
The candidate has reached E7 because a viable challenge, which follows
through on the Paleo lifestyle, is evident.






