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ADVERTISEMENT ONE: Powerade ION4 (2017 commercial)

The following are still images from the Powerade ION4 commercial featuring Steven Adams, a New
Zealand professional basketball player, who plays in the US National Basketball Association (NBA).

Powerade — Superior Bottle ft. Steven Adams TV Commercial 2017. (2019). YouTube. (Sourced from OZLandTV).
URL https://www.youtube.com/watch?v=mn1c2pWYxRU
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ADVERTISEMENT TWO: Bellamy’s Organic (baby food)
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ADVERTISEMENT THREE: Sanitarium UP&GO™

Source magazine (adapted): (2020). Australian Healthy Food Guide. February.






