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INSTRUCTIONS

Study all three advertisements in Resource Booklet 91471R and choose ONE to answer ALL
parts of the question in this booklet. Use your chosen advertisement, as well as your own nutritional
knowledge and understanding, to analyse how food advertising influences food choices and well-
being.

The table below identifies advertising techniques used in each advertisement.
Choose ONE advertisement to answer the question.

Advertisement Tick ONE (v) Technique (1) Technique (2)
Uses nutrition information to gain Links food products or brands to a
MOO Chews |:| credibility particular lifestyle
KFC Magnum Offers promotional deals to Impllfas that meal preparqtlon and
I:l cooking are time consuming and
Box Meal purchasers difficult
hantal
Cha t? Projects an environmentally Uses nutrition information to gain
Organics D L oL
responsible image credibility
Granola
QUESTION

Analyse the influence of food advertising on people’s food choices and well-being by answering the
following parts.

(a) Describe how advertising techniques (1) and (2) from the table above have been used in your
chosen advertisement.

Technique (1):

Technique (2):
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(b) For each of the two techniques that you described in part (a), describe TWO explicit features used
in the advertisement, and discuss how these features convey implicit messages.

Technique (1)

Explicit feature (1):

Implicit message:

Explicit feature (2):

Implicit message:

Technique (2)

Explicit feature (1):

Implicit message:

Explicit feature (2):

Implicit message:
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(c) Explain how your chosen advertisement targets a specific group (or groups) of people, and
appeals to their emotions.

(d) Considering parts (a) to (c), analyse how the advertising techniques might influence a person to
buy the product, and how it could affect their well-being.
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(e) Challenge the messages conveyed by the techniques in your chosen advertisement.
In your answer, consider:
. the credibility of the information
. the well-being of New Zealand society.
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Extra space if required.
Write the question number(s) if applicable.
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