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91471 Analyse the influences of food advertising
on well-being
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Refer to this booklet to answer the questions for Home Economics 91471.
Check that this booklet has pages 2—4 in the correct order and that none of these pages is blank.
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ADVERTISEMENT ONE: Moo Chews
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Source: Nadia magazine. April/May 2019. p.15
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ADVERTISEMENT TWO: KFC Magnum Box Meal (flyer)

Limited time only. While stocks lost of Mognum. Not available on delivery,

Source: KFC letterbox flyer. September, 2020.
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ADVERTISEMENT THREE: Chantal Organics Granola

CHANTAL

Source: Good magazine. January/February 2021, p.80.






