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91471M Te tatari i nga awenga o te whakatairanga
kai ki te oranga

Nga whiwhinga: E wha

Paetae Kaiaka Kairangi
Te tatari i nga awenga o Te tatari i nga awenga o Te tatari i nga awenga o
te whakatairanga kai ki te oranga. te whakatairanga kai ki te oranga kia te whakatairanga kai ki te oranga kia
héhonu. totopa.

Tirohia kia kitea ai e rite ana te Tau Akonga a-Motu (NSN) kei runga i to puka whakauru ki te tau kei
runga i ténei wharangi.

Me whakamatau koe i nga wahanga katoa o te timahi kei roto i ténei pukapuka.
Tangohia te Pukapuka Rauemi 91471MR i te puku o ténei pukapuka.
Ki te hiahia wahi atu ano koe mo 0 tuhinga, whakamahia nga wharangi watea kei muri o ténei pukapuka.

Tirohia kia kitea ai e tika ana te raupapatanga o nga wharangi 2—13 kei roto i ténei pukapuka, ka mutu,
kaore tétahi o aua wharangi i te takoto kau.

HOATU TE PUKAPUKA NEI KI TE KAIWHAKAHAERE HEI TE MUTUNGA O TE WHAKAMATAUTAU.

© Mana Tohu Matauranga o Aotearoa, 2025. Pimau ana te mana.
Kaore e whakaaetia ana kia taruahia tétahi paku wahanga o ténei pukapuka ki te kore te Mana Tohu Matauranga e matua whakaae.




NGA TOHUTOHU

Mataihia nga whakatairanga e toru kei te Pukapuka Rauemi 91471MR, ka kowhiri ai i TETAHI hei
whakaoti i nga wahanga KATOA o te timahi kei ténei pukapuka. Whakamahia te whakatairanga

i kowhiria ai e koe, tae atu ki 6u ake maramatanga e pa ana ki te taioranga, hei tatari i ta

nga whakatairanga kai whakaawe i nga kowhiringa kai a te tangata me tona oranga.

E tautohua ana i te tatohi kei raro iho nei nga tikanga whakatairanga e whakamahia ana i ia
whakatairanga.

Koéwhiria (v') TETAHI whakatairanga hei whakaoti i nga wahanga KATOA o te timahi.

Te whakatairanga Tohua TETAHI (v) Te tikanga (1) Te tikanga (2)
] ) Te toro atu ki nga iho
Te Weet-Bix [Witi- I:l pdmanawa, ki te hunga ranei Te tuku i nga painga motuhake
Piki] a Sanitarium kua angitu hei whakatairanga ki nga kaihoko
i te rawa, i te waitohu ranei

Te Quick Brekkie Te ata kérero mo te roa o te wa Ce

L . . Te whakamabhi i nga parongo
[Parakuihi Tere] a I:l me te uaua ki te whakarite me . e

. taioranga e whakaponotia ai

Meadow Fresh te tunu kai

E whakaata ana i tétahi

Te kinaki tomato a . Te whakamabhi i nga parongo

Barker’ |:| whakaahua e kawe ana i taioranga e whakaponotia ai
arkers nga haepapa tiaki taiao g P

TE TUMAHI

Tatarihia ta te whakatairanga kai whakaawe i nga kowhiringa kai a te tangata me te oranga
o te tangata ma te whakaoti i ngd wahanga e whai ake nei.

(@) Whakaahuatia te ahua o te whakamahinga o te tikanga (1) me te tikanga (2)
o te whakatairanga, i te tatohi o runga nei, i te whakatairanga i kdwhiria ai e koe.

Te tikanga (1):

Te tikanga (2):
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INSTRUCTIONS

Study all three advertisements in Resource Booklet 91471MR, and choose ONE to answer

ALL parts of the question in this booklet. Use your chosen advertisement, as well as your own
nutritional knowledge and understanding, to analyse how food advertising influences food choices
and well-being.

The table below identifies advertising techniques used in each advertisement.

Choose (v') ONE advertisement to answer ALL parts of the question.

Advertisement Tick ONE (v) Technique (1) Technique (2)

Using role models or high

Sanitarium Weet-Bix I:l achievers to endorse a
product or brand

Offering promotional deals to
purchasers

Implying meal preparation
and cooking are
time-consuming and difficult

Using nutrition information to

Meadow Fresh
I:l gain credibility

Quick Brekkie

Barker’s tomato I:l Projecting an environmentally ~ Using nutrition information to
sauce responsible image gain credibility
QUESTION

Analyse the influence of food advertising on people’s food choices and well-being by answering the
following parts.

(a) Describe how advertising techniques (1) and (2) from the table above have been used in your
chosen advertisement.

Technique (1):

Technique (2):

Home Economics 91471M, 2025



(b)

4

| téna, i téna o nga tikanga e rua i whakaahuatia ra e koe i te wahanga (a), whakaahuatia
nga ahuatanga mataaho e RUA i whakamabhia ra i te whakatairanga i kdwhiria ai e koe, ka
matapaki ai i te ahua o ta aua ahuatanga kawe i nga karere matahuna.

Te tikanga (1)

Te ahuatanga mataaho (1):

Te karere matahuna:

Te ahuatanga mataaho (2):

Te karere matahuna:

Ka rere tonu te wahanga (b) ki
te wharangi e whai ake ana. »
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(b) For each of the two techniques you described in part (a), describe TWO explicit features used
in your chosen advertisement, and discuss how these features convey implicit messages.

Technique (1)

Explicit feature (1):

Implicit message:

Explicit feature (2):

Implicit message:

Part (b) continues on the
following page. >
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Te tikanga (2)

Te ahuatanga mataaho (1):

Te karere matahuna:

Te ahuatanga mataaho (2):

Te karere matahuna:
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Technique (2)

Explicit feature (1):

Implicit message:

Explicit feature (2):

Implicit message:
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(c) Whakamaramatia te dhua o ta te whakatairanga i kdwhiria ai e koe whakawhaiti i te aronga ki
tétahi ropu tangata whaiti (ki étahi ranei), me te ahua o tana takirikiri i 6 ratou kare a-roto.

(d) Ma te whakaaroaro ki nga wahanga (a) ki te (c), tatarihia te ahua o ta nga tikanga
whakatairanga whakaawe pea i te tangata ki te hoko i te rawa, me te ahua o te panga pea
o téera ki tona oranga.

Te Ohaoha Kainga 91471M, 2025
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(c) Explain how your chosen advertisement targets a specific group (or groups) of people and
appeals to their emotions.

(d) Considering parts (a) to (c), analyse how the advertising techniques might influence a person to
buy the product and how it could affect their well-being.

Home Economics 91471M, 2025
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(e) Whakapataritarihia nga karere e kawea ana e nga tikanga i te whakatairanga i kdwhiria ai e koe.
| 10 tuhinga, whakaarotia:
. te pono o te parongo
. te oranga o te papori o Aotearoa.
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(e) Challenge the messages conveyed by the techniques in your chosen advertisement.
In your answer, consider:
. the credibility of the information
. the well-being of New Zealand society.
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Extra space if required.
Write the question number(s) if applicable.

QUESTION
NUMBER

Home Economics 91471M, 2025
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91471M

English translation of the wording on the front cover

Level 3 Home Economics 2025

91471M Analyse the influences
of food advertising on well-being

Credits: Four

Achievement Achievement with Merit Achievement with Excellence
Analyse the influences of food Analyse, in depth, the influences of food | Analyse comprehensively the influences
advertising on well-being. advertising on well-being. of food advertising on well-being.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the
top of this page.

You should attempt all parts of the question in this booklet.

Pull out Resource Booklet 91471MR from the centre of this booklet.

If you need more room for any answer, use the extra space provided at the back of this booklet.
Check that this booklet has pages 2—13 in the correct order and that none of these pages is blank.

YOU MUST HAND THIS BOOKLET TO THE SUPERVISOR AT THE END OF THE EXAMINATION.

© New Zealand Qualifications Authority, 2025. All rights reserved.
No part of this publication may be reproduced by any means without the prior permission of the New Zealand Qualifications Authority.



