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Level 3 Home Economics 2025
91471 Analyse the influences  

of food advertising on well-being

Credits: Four

RESOURCE BOOKLET

Refer to this booklet to answer the questions for Home Economics 91471.

Check that this booklet has pages 2–4 in the correct order and that none of these pages is blank.

YOU MAY KEEP THIS BOOKLET AT THE END OF THE EXAMINATION.
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ADVERTISEMENT ONE: Sanitarium Weet-Bix

Source: Weet-Bix NZ. (2023, July 10). Weet-Bix 25 Years 30” [video]. YouTube. https://www.youtube.com/watch?v=vs0P_
msSp7s; https://stock.adobe.com/439986622
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ADVERTISEMENT TWO: Meadow Fresh Quick Brekkie

Source: Meadow Fresh [@meadowfreshnz]. (2024, July 8). Introducing Meadow Fresh Quick Brekkie... [image]. Instagram. 
https://www.instagram.com/meadowfreshnz/p/C9IlR7rt7W6/
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ADVERTISEMENT THREE: Barker’s tomato sauce

Source: Nadia magazine. April / May 2020, p.11.
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