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Level 1 Economics, 2016
90983 Demonstrate understanding of consumer choices, 

using scarcity and / or demand

9.30 a.m. Tuesday 15 November 2016 
Credits: Four

Achievement Achievement with Merit Achievement with Excellence
Demonstrate understanding of 
consumer choices, using scarcity 
and / or demand.

Demonstrate in-depth understanding 
of consumer choices, using scarcity 
and / or demand.

Demonstrate comprehensive 
understanding of consumer choices, 
using scarcity and / or demand.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the 
top of this page.

You should attempt ALL questions in this booklet.

If you need more room for any answer, use the extra space provided at the back of this booklet.

Check that this booklet has pages 2–11 in the correct order and that none of these pages is blank.

YOU MUST HAND THIS BOOKLET TO THE SUPERVISOR AT THE END OF THE EXAMINATION.
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TOTAL

Achievement

13

No part of the candidate evidence in this exemplar material 
may be presented in an external assessment for the purpose 

of gaining credits towards an NCEA qualification.



















Achievement exemplar 2016 

Subject: Economics Standard: 90983 Total score: 13 

Q Grade 
score Annotation 

1 A4 

The candidate defines scarcity in terms of unlimited wants and limited 

means. They explain how this leads to opportunity cost and provide an 

example in Dane’s context. 

Two activities are identified that match Dane’s values. M5 would have 

been awarded if it was explained why the activity met the value, for 

example working at the trampoline park provides an income for Dane. 

Neither of the compromises combine both values into a single activity. 

2 M5 

The graph is drawn correctly and clearly labelled. 

The law of demand is described correctly and the relevant data is used 

for the explanation.  

The income effect is described only in terms of “less affordable”. M6 
would have been awarded if the candidate had compared this to 

Dane’s fixed income. No mention is made of the substitution effect. 

The first flow-on effect is explained well. 

The second flow-on effect does not use Dane’s context – “other things” 

and therefore is not a full explanation.  

3 N2 

Complements are identified but “go well together” is not an acceptable 

definition. 

The graph for sports drinks is drawn incorrectly. 

The increase in demand for trampoline sessions is described but no 

reason is given beyond the information in the reference material. A3 

would have been awarded if the candidate had explained that Dane will 

need to practise more to get his skills up to the standard required to 

compete against others. 

The effect on Dane’s budget is explained only in terms of trampoline 

sessions and not sports drinks. 



4 N2 

The candidate identifies motels as luxury goods and camping 

accommodation as an inferior good. 

The effect of an increase in income is described, but without reference 

to the graphs. 

The negative flow-on effect is not fully explained. A3 could have been 

awarded if an example was provided in Dane’s context, what he could 

have spent the money on instead, e.g. souvenirs on his holiday. 

The second flow-on effect relates to choosing camp accommodation, 

which was not required. 


