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consumer choices, using scarcity
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Annotation

The candidate clearly explains why scarcity exists by linking limited time
with unlimited wants. They explain how this leads to opportunity cost
and provide an example in Dane's context.
1

M5

Two activities are identified that match Dane's values. M6 would have
been awarded if it was explained why the activity met the value, for
example working at the trampoline park provides an income for Dane.
The first compromise does not comb ine the values of financial security
and friendship. The second compromise combines these values and E7
would have been awarded if the candidate explained why the
compromise suited both values.
The graph is drawn correctly and clearly labelled.
The law of demand is described incorrectly and incorrect data is used
for the explanation. M6 would have been awarded if the correct data
was used.

2

M5

The income effect is described in terms of "relatively less affordab le" but
no mention is made of the substitution effect.
The first flow-on effect explains that Dane now has less money
(calculated in part b) and therefore may choose to work more hours.
The second flow-on effect explains that Dane's fitness will decrease and
M6 would have been awarded if gym sessions were described in terms
of being a substitute good.
Complements are identified and explained in terms of being consumed
together.
The graphs are drawn correctly and labelled appropriately.

3

M6

The increases in demand for trampolines and sports drinks are
explained in Dane's context, with reference to the graphs.
The effect on Dane's budget is explained in terms of higher spending
resulting in Dane choosing to work longer hours.
E7 would have been awarded if context was used to explain why
trampoline sessions and sports drinks are complements, e.g. hydration
for Dane, or a further explanation of the effect on Dane's budget.

The candidate identifies motels as luxury goods and camping
accommodation as an inferior good.
The effect of an increase in income is clearly explained, with reference
to the graphs.
A positive flow-on effect is clearly explained.
4

M5

The negative flow-on effect is not fully explained. M6 could have been
awarded if an example was provided in Dane’s context, what he could
have spent the money on instead, e.g. more trampoline coaching.
E7 would have been awarded if there had been specific context given
as to why motel accommodation was a luxury good for Dane (private
facilities) or why camping accommodation was an inferior good for
Dane, for example needing to bring own bedding, less comfortable due
to sleeping in a tent.

