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Achievement with Merit

Achievement with Excellence

Demonstrate understanding of the
relationship between a media product
and its audience.

Demonstrate in-depth understanding
of the relationship between a media
product and its audience.

Demonstrate critical understanding
of the relationship between a media
product and its audience.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the

top of this page.

You should write an essay on ONE of the six statements in this booklet.

If you need more room for any answer, use the extra space provided at the back of this booklet.

Check that this booklet has pages 2—12 in the correct order and that none of these pages is blank.
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INSTRUCTIONS

Choose ONE media product and its audience.

Write an essay discussing the relationship between your chosen media product and its audience, by
responding to ONE of the statements below.

Use page 3 to identify your chosen media product, its audience, your chosen statement number, and
to plan your essay.

Begin your essay on page 4.

STATEMENTS (Choose ONE)

The statements below relate to some of the possible relationships between a media product and its
audience.

1.  The connection between a media product and its audience is important to the producer.

2.  What engages an audience with a media product forms the basis of a successful relationship.

3.  The appeal of a media product relates to who the target audience is.

4. The knowledge a media producer has of an audience is important in creating a relationship with a
media product.

5. Diversity is an important consideration for media producers when creating a relationship with their
product’s audience.

6. Media producers understand that social media is important in the relationship with the audience of
a media product.

Media Studies 91248, 2017



3

—————

Media procluéii/p°‘“‘°O a__by Phly  Kingsdord -Browin

Audience: T/"( eOMWMIH? of Otaky, aged S+ H 100 f -

/»»\

Statement numbe/r: S

.
PLANNING (OPTIONAL)—
Description of your chosen media product’s audience: - \*-\\\\
Owbu’m// [ made He i fov Tle Commun ity of 0 tead,

?

/

Vﬂ?glhg 7LV0/V) S‘yeay ool s o H OO vgq‘, o/o/I/ oA+ af'\
/\r/o&»a Peoplt ocut of Otay b%,,l/\)fl*(}/'\a_()’ L LE /)
i

/
Pecame apparenec thar i, filns I mact wa s Fov

5

/ e‘/u’cd o~ - S I

——— R
Description of the chosen relationship:
- 2all  gun o)

- Qvé’i»g oN e

rd
//A—H a9 2 s
- Al v,u\{{)x(;m/

— Al vacef

— )
// V - —

ow My this relationship connects your chosen media produc{:é:ﬁa:it‘s\%éu;d\ienge

I tle QU Heve oz origurr /esien, , /o <
toce : |
/ .
1°'ce o //@J-g@ “H Vartee,r & FRrere : -
Ve /ch;-.@/f;
o4 e ’ T
et Vac, e
7 netes, lf{’/"?/ﬁNL(_ ‘TI’\’/ meant [t

everyyort Nl
. , W atcie ol H—_< Cin~ ¢ ot oA belott €
te at le a /£ 0 OF tle pPeopic I~ the €1,

—

——

[ — S ~ —

A consequence of the relationship between your chosen media product and its audience: o,
. i i ¢ Ll vol Lacor that e

A Confequence b 4le £eel good fae

euolt £n L (gée,/ e i P\!aff—()hﬁ’iq the ()1’/1’7‘ T ron—

past EAPLriemn e, Htmag o an Nmf*()]n,m@ Otie v %q}/)‘p(ﬂ

e 2™ ¢ p iNis . P .

(V (7\1'( b ¢ b\ﬁllﬂ)ﬁg, 1t Mases FEE €rpy boap pog

This has ”"‘f "/1’)420’)7 a¥Pect oo Tle aua’y'fg/,,q

and ety tler w50k nvonny Feling =604

ASSESSOR’S
USE ONLY

Media Studies 91248, 2017



The suggested maximum for your essay is 900 words. The quality of your writing is more
important than the length of your essay.

Support your discussion with detail from media text(s) and/or evidence from other sources.

Begin your essay here:
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STATEMENT|
NUMBER
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L 8

12

Extra space if required.
Write the statement number(s) if applicable.
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Annotated Exemplar

Achievement exemplar 2017

Subject: Media Studies Standard: | 91248 Total score: | 03
Q Annotation
5

The candidate demonstrates understanding of the relationship between a clearly
identified and described audience and product.

Understanding is demonstrated through the chosen statement.

The description and evidence provided demonstrate the candidate’s own understanding.
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91248 Demonstrate understanding of the relationship
between a media product and its audience
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Credits: Three

Achievement

Achievement with Merit

Achievement with Excellence

Demonstrate understanding of the
relationship between a media product
and its audience.

Demonstrate in-depth understanding
of the relationship between a media
product and its audience.

Demonstrate critical understanding
of the relationship between a media
product and its audience.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the

top of this page.

You should write an essay on ONE of the six statements in this booklet.

If you need more room for any answer, use the extra space provided at the back of this booklet.

Check that this booklet has pages 2—12 in the correct order and that none of these pages is blank.

YOU MUST HAND THIS BOOKLET TO THE SUPERVISOR AT THE END OF THE EXAMINATION.
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Achievement

TOTAL 4
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INSTRUCTIONS

Choose ONE media product and its audience.

Write an essay discussing the relationship between your chosen media product and its audience, by
responding to ONE of the statements below.

Use page 3 to identify your chosen media product, its audience, your chosen statement number, and
to plan your essay.

Begin your essay on page 4.

STATEMENTS (Choose ONE)

The statements below relate to some of the possible relationships between a media product and its
audience.

1.  The connection between a media product and its audience is important to the producer.

2.  What engages an audience with a media product forms the basis of a successful relationship.

3.  The appeal of a media product relates to who the target audience is.

4. The knowledge a media producer has of an audience is important in creating a relationship with a
media product.

5. Diversity is an important consideration for media producers when creating a relationship with their
product’s audience.

6. Media producers understand that social media is important in the relationship with the audience of
a media product.
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A consequence of the relationship between your chosen media product and its audience:
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4

The suggested maximum for your essay is 900 words. The quality of your writing is more
" | important than the length of your essay.

Support your discussion with detail from media text(s) and/or evidence from other sources.

Begln your essay here:
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Annotated Exemplar

Achievement exemplar 2017

Subject: Media Studies Standard: | 91248 Total score: | 04
Q Annotation
3

The candidate demonstrates understanding of the relationship between a clearly
identified and described audience and product.

Understanding is demonstrated through the chosen statement and provides a detailed

description of the relationship.

The description and evidence provided demonstrate the candidate’s own understanding.






