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INSTRUCTIONS

Choose ONE media product and its audience.

Write an essay discussing the relationship between your chosen media product and its audience, by
responding to ONE of the statements below.

Use page 3 to identify your chosen media product, its audience, your chosen statement number, and
to plan your essay.

Begin your essay on page 4.

STATEMENTS (Choose ONE)

The statements below relate to some of the possible relationships between a media product and its
audience.

1.  The connection between a media product and its audience is important to the producer.

2.  What engages an audience with a media product forms the basis of a successful relationship.

3.  The appeal of a media product relates to who the target audience is.

4. The knowledge a media producer has of an audience is important in creating a relationship with a
media product.

5. Diversity is an important consideration for media producers when creating a relationship with their
product’s audience.

6. Media producers understand that social media is important in the relationship with the audience of
a media product.
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The suggested maximum for your essay is 900 words. The quality of your writing is more
important than the length of your essay.

Support your discussion with detail from media text(s) and/or evidence from other sources.

Begin your essay here:
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Annotated Exemplar

Merit exemplar 2017

Subject:

Media Studies Standard: | 91248 Total score: | 05

Q

Annotation

1

The candidate demonstrates in-depth understanding of the relationship identified in the
chosen statement through some explanation of the connection.

The evidence provided supports in-depth understanding through explanation and
evidence that demonstrates the candidate’s own thinking, rather than rote-learned
evidence and discussion points.
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Demonstrate understanding of the
relationship between a media product
and its audience.
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product and its audience.

Demonstrate critical understanding
of the relationship between a media
product and its audience.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the

top of this page.

You should write an essay on ONE of the six statements in this booklet.
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INSTRUCTIONS

Choose ONE media product and its audience.

Write an essay discussing the relationship between your chosen media product and its audience, by
responding to ONE of the statements below.

Use page 3 to identify your chosen media product, its audience, your chosen statement number, and
to plan your essay.

Begin your essay on page 4.

STATEMENTS (Choose ONE)

The statements below relate to some of the possible relationships between a media product and its
audience.

1.  The connection between a media product and its audience is important to the producer.

2.  What engages an audience with a media product forms the basis of a successful relationship.

3.  The appeal of a media product relates to who the target audience is.

4. The knowledge a media producer has of an audience is important in creating a relationship with a
media product.

5. Diversity is an important consideration for media producers when creating a relationship with their
product’s audience.

6. Media producers understand that social media is important in the relationship with the audience of
a media product.
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4

The suggested maximum for your essay is 900 words. The quality of your writing is more
important than the length of your essay.

Support your discussion with detail from media text(s) and/or evidence from other sources.

Begin your essay here:
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Annotated Exemplar

Merit exemplar 2017

Subject: Media Studies Standard: | 91248 Total score: | 06
Q Annotation
4 The candidate demonstrates in-depth understanding of the relationship identified in the

chosen statement through detailed explanation of the connection.

The evidence provided supports in-depth understanding through explanation and
evidence that demonstrates the candidate’s own thinking, rather than rote-learned
evidence and discussion points.






