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Level 3 Home Economics, 2017
91471 Analyse the influences of food advertising 

on well-being

2.00 p.m. Thursday 16 November 2017 
Credits: Four

Achievement Achievement with Merit Achievement with Excellence
Analyse the influences of food 
advertising on well-being.

Analyse, in depth, the influences of food 
advertising on well-being.

Analyse comprehensively the influences 
of food advertising on well-being.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the 
top of this page.

You should attempt ALL the questions in this booklet.

If you need more room for any answer, use the extra space provided at the back of this booklet.

Check that this booklet has pages 2–15 in the correct order and that none of these pages is blank.

YOU MUST HAND THIS BOOKLET TO THE SUPERVISOR AT THE END OF THE EXAMINATION.
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Excellence
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No part of the candidate evidence in this exemplar material 
may be presented in an external assessment for the purpose 

of gaining credits towards an NCEA qualification.
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Annotated Exemplar 
Excellence exemplar 2017 

Subject: Home Economics  Standard: 91471 Total score: 24 

Q Annotation 

1 

The candidate shows evidence of a thorough understanding of the advertisement in this 
answer, starting by choosing the correct techniques and brainstorming on the actual 
advertisement that shows the marker the candidate’s thinking that may not have appeared in 
the actual answer. The candidate provides challenges for both techniques throughout parts 
(b) and (c), which is acceptable, as the marker can still follow the candidate’s train of 
thought. Both techniques are challenged to gain an E8. 

2 

The candidate shows evidence of a thorough understanding of the advertisement in this 
answer, starting by choosing the correct techniques and brainstorming on the actual 
advertisement that shows the marker the candidate’s thinking that may not have appeared in 
the actual answer. The target group of families and movie night are broken down with a 
holistic approach to well-being. The nutritional information of the cereals is also covered. The 
candidate could also have covered the out-of-date DVDs and how the promotion is simply to 
help sell their product. 

3 

The candidate shows evidence of a thorough understanding of the advertisement in this 
answer, starting by choosing the correct techniques and brainstorming on the actual 
advertisement that shows the marker the candidate’s thinking that may not have appeared in 
the actual answer. The focus on women’s (from Woman’s Day Magazine) well-being is well 
done, as it covers the lack of meal preparation required, but also how the prepared chicken 
saves very little time in reality. 

 

 

 




