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Level 2 Home Economics, 2019
91304 Evaluate health promoting strategies designed to 

address a nutritional need
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Achievement Achievement with Merit Achievement with Excellence
Evaluate health promoting strategies 
designed to address a nutritional need.

Evaluate, in depth, health promoting 
strategies designed to address a 
nutritional need.

Critically evaluate health promoting 
strategies designed to address a 
nutritional need.
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1 07 

The candidate explained valid limitations and benefits for both strategies (e.g. 
‘what if they miss mailboxes ... can't afford internet’ and ‘children can learn 
about it without having to leave school’). 
Understanding that social support was necessary for effective health promotion 
was clearly shown. The candidate’s understanding of human behaviour was 
also evident (e.g. ‘talk to children in person rather than online ... encourages 
them to change and improve their health ... encourage families to share the 
same values of drinking water’). 
The strategies were all correctly linked to a model of health promotion, and the 
effectiveness of the strategies was challenged (e.g. ‘it is less effective because 
most of the community does not know about it’). 
However, the candidate’s response lacked critical thinking about how the 
strategy could be further improved to strengthen its impact in reducing sugary-
drink consumption. 

 




