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(a)

4

Explain how effective each of your two chosen strategies is likely to be in reducing the
consumption of sugary drinks in the wider community. In your answer, you shall:

consider the effectiveness of each strategy, in relation to social, economic and
environmental (physical access) factors

consider benefits and limitations for each strategy
give examples from the resource booklet.
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(b)  Justify which of your chosen strategies would be more effectlve in reducing the
consumption of sugary drinks in the wider community.
Refer to the models of health promotion relevant to both strategies when including
examples that support your justification
Consider the attitudes and values of the people involved in both strategies.
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The candidate explained an economic benefit (e.g. ‘local business sponsoring ...
won’t have trouble finding money’) and an environmental limitation (e.g. ‘not
everyone has social media or access to the internet’) for the first strategy.

For the second strategy, the candidate copied a large section from the resource
material, but did not give an environmental benefit. The candidate showed
understanding that health promotion strategies could only be effective when
people were not required to go out of their way to access them (e.g. ‘easily
accessible in schools and around local places in the community ... more people
will be able to be aware’).

The candidate made a valid choice of the most effective strategy by comparing
the strategies effectively (e.g. ‘this strategy is more effective than the other
strategy because ...". They also explained why their chosen strategy would be
effective (e.g. ‘parents access this ... help encourage their children’).






