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(a) Explain how effective each of your two chosen strategies is likely to be in reducing the
consumption of sugary drinks in the wider community. In your answer, you shall:

consider the effectiveness of each strategy, in relation to social, economic and
environmental (physical access) factors ’

consider benefits and limitations for each strategy
give examples from the resource booklet.
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(b) Justify which of your chosen strategies would be more effectlve in reducmg the
consumption of sugary drinks in the wider community.
Refer to the models of health promotion relevant to both strategies when including
examples that support your justification
Consider the attitudes and values of the people involved in both strategies.
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Yo veod labels ond wakch o goufube clip. Thig
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The candidate explained valid limitations and benefits for both strategies (e.g.
‘what if they miss mailboxes ... can't afford internet’ and ‘children can learn
about it without having to leave school’).
Understanding that social support was necessary for effective health promotion
was clearly shown. The candidate’s understanding of human behaviour was
also evident (e.g. ‘talk to children in person rather than online ... encourages

1 07 them to change and improve their health ... encourage families to share the

same values of drinking water’).

The strategies were all correctly linked to a model of health promotion, and the
effectiveness of the strategies was challenged (e.g. ‘it is less effective because
most of the community does not know about it’).

However, the candidate’s response lacked critical thinking about how the
strategy could be further improved to strengthen its impact in reducing sugary-
drink consumption.






