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Level 3 Home Economics, 2019
91471 Analyse the influences of food advertising

on well-being

2.00 p.m. Wednesday 13 November 2019 
Credits: Four

Achievement Achievement with Merit Achievement with Excellence
Analyse the influences of food 
advertising on well-being.

Analyse, in depth, the influences of food 
advertising on well-being.

Analyse comprehensively the influences 
of food advertising on well-being.

Check that the National Student Number (NSN) on your admission slip is the same as the number at the 
top of this page.

You should attempt ALL the questions in this booklet.

Pull out Resource Booklet 91471R from the centre of this booklet.

You MUST refer to the advertisements provided in the resource booklet to answer the question.

If you need more room for any answer, use the extra space provided at the back of this booklet.

Check that this booklet has pages 2–8 in the correct order and that none of these pages is blank.

YOU MUST HAND THIS BOOKLET TO THE SUPERVISOR AT THE END OF THE EXAMINATION.
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No part of the candidate evidence in this exemplar material 
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of gaining credits towards an NCEA qualification.
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The candidate selected the Piranha advertisement. They showed that they 
understood the intent of messages, and the potential of these to manipulate 
consumers. For example, the candidate identified: 

• Fodmap-friendly indicates approval from a higher authority, which results
in the consumer feeling heightened trust in the product’s ability to
provide health benefits.

• Provision of a range of flavours for potentially restrictive dietary needs.
• Reassurance for the consumer due to the list of 'harmful' additives,

preservatives and so forth that were not in the product.
However, the candidate did not produce a comprehensive challenge as regards 
the features of and messages conveyed by the chosen advertisement, namely 
Piranha. It was evident that the candidate had started to forumulate a challenge. 




