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INSTRUCTIONS

Study the advertisements in Resource Booklet 91471R before answering the guestion in this
booklet. Use the resources, as well as your own nutritional knowledge and understanding, to
comprehensively analyse the influence of food advertising on people’s food choices and
well-being.

MR PENLES
QUESTION

Refer {o the three advertisements on pages 2—4 of the resource booklet when answering (a).
(a) Name and briefly describe the main technique AND the supporting technique used in EACH
advertisement.
Advertisement One: McDonald’s
Main technique;
< The main Fechnige used in 15 averhsement 18 Appealing fo peaples
emohons whith focuses an Shilating a Fetling in peeple ratney than
36% /adgf(% e vse of populas felevis jon 3¢ res " The Block” as well
Sin Ko r'?:g tn;hni Oflgg:aphma} fo Shart (avse emm nghand/ appeal. .
7 The Supparling fechnigue used in TS ddverhstment is Targefing
Specihc groups ' which facuses on aftrachng o parheular demographie
-br(ﬁiétf%? prdvcel. The grop fargeled w icad are families -

predormitanfiy those who lif fa # spend e fogefier
Adveriisement Two: Piranha
P Main technigque:
" The man fechngue used in This ackerdisement 15 Using nufion
information o Qain creclibility “which focses an making ne ad
. aparais vald ﬁ?c}’k{fcp dj d/‘;zpi%fymgﬁmc? \ﬁmug f{l fhP (3p Of
Support?r?g/ti::gggug:m w ned Mg and gl e "
7+ Suppeching techrigee 10 1hi5 adverksement 15 “Linking o praduct o
brand 5 a parkcday (ifestle’ wiich focuses en an attilule of o food

them that correlafes o & cerfn hifstyle chaiced such as @ vegan oy
luten free diet as well a3 /ﬁffnﬁz fualth - censerevs 4

Home Economics 91471, 2019




Advertisement Three: Domino’s

Main technique:

4 The man Fechmgue wed in 13 ddvethsement 1§ Implying fhot meal
preparahion and cooking dre cifficott-and e consurming which:

ﬁfcwc@ o gmmf ng 0 @nyen e aphon that can accomoderte

for Husy hvis
Supporting technique:

/e supparfing Fechmique wed in This oclwerhstment 15 Targehing
SpeciAc grovps whith focuses an athracting a parhcolar
demg ?l@ phic fov the product. Tht grep mgg(’f*ﬁd m Iy ad are

Peaple wha have zm;hd hme 1o Cook ov Shop 61 Food & ata market
///_.
/ g
//
py
//
S
e
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In the table below, select ONE advertisement from the resource booklet to use when answering
question parts (b) to (e).

(b)

(c)

Advertisement | Tick|v|ONE
McDonald’s D

Piranha ]
Domino’s D

Describe the features of your selected advertisement that indicate the use of the main
technique and the supporting technigque that you described in (a).

Tne features aligning with 1 nukihion informakion’ fechnigu? are
e Ryt Shown in featurt | and the Ju in featut 2. Feakne o |
Sotes that this preduel 15 “Fopmap mend ly. gluten free, (ha)
achvt prebiviics (and Jetgan.” Addihiinally, featue 2 states hat
K’ ne arhfcial Flevvons ng avhiacial cojows, NG prescrihives,
(and) no added ms g hes clamj direclly covrelate o the nubifiong|
du‘/}f’(’ff of 1he pr@duc“f and act gs puifion ja@m, This There fore
Itads me % Delieve Thait s od 15 using numhin infamokiay” oy
@ fechnigee. o

M______._,()""—" - -
wﬂ"
i sl

The fecfures a/;gmﬂg witly 1tht ’(:‘%-ﬁ}%qi-ﬁ'ﬁ’(“hi?@vﬁ art featues |
and 2. TNe “glukn-free, achve probighcs f”ci'm;%)\rﬁc}@n” Rt appeal

o pecple wha failow gluten-Free and Jor vegan diet @y well y fhose
e

Explain how and why these features convey both the explicit and implicit messages of
your selected adveriisement.

e featuees en TS ad epnaif Stakes that the prodct is
Gluten fret, vegan andt et achi geh probiores. The implicahe)
of fhss, hawewer i $hat 1S product 15 heal h-enhanting aad

IS more pufrRenally Dentfrcial fhan ofher Crispy. Wiflaut
RnGwing what probichty art ¢v how fhey perfomn in The bady, -
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4 PRapIe ot given The Trpassion Thak, hewawe it 18 st Lﬂhﬁh i

st bt good fov you, =

Tht featucs on Thiv ad e alse Replicitly stafe fhat His produc+
has no arphcal coloud gr Flavous, no preservahives and ne added
msg. Thit implies that s peoduct 1S mare ‘natural”and herefore
mart healthy than ofher casps. 1 & alse implies fhat ather

produeks are had foryed in @mpaason Yo AR ane. o, 7

/

Question continues on next page »
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(d) Explain why this advertising approach has been used, and how xt influences well-being.

(e)

6

- This od predamimanily fargefs heaith -cansciovs people, uhich i
wM tht “nukntion informaliay and llf?sl”ui? ads art tffechve. Ky
highl jhhnf ht healfh-enhancing ' probictic aspect of e
product, it id 1eud peaple jo feel hat They hawe & get fhiS
precuct fo maintain thaw htaithy estyie when snacking,
(cndumens (ould feel berrer aboy ﬂlfm)flm fov making 1t
Meatthy' chaiep and Buyng iy ps’GQ\;d’ o fhe gther hand,
1 (ould Tead prople H %%t‘ Guiliy i€ fhty den buy it and
ey id peftnkially Teel tnarrassed of fhta \M\QM saocking
Nobits if i datspt indude These cridps wilo probifies

Chailenge the messages conveyed by the technigues and features in your selected
advertisement, using reasoned argument.

TS adl uses reformuiaizon in crcler Jo influence pegplt ¢ huy
ihe prodluct, Retormulahien 0 T instance 15 the nutrnhin
information i +eatut 3 thak Staied jhere are ne arhhdial
wiours, flavass, preserbafiey eratded msg. Althogh e
Sublrachan of These 150 necessanly hod, e ad aveploy
Ihe impoctance and impact of Jhest quu ifes. Tf Framey # 7
jargen fo lead pegple Jo beliee i£15 petfer for yau, despiir The
pmjud hel ing in small porhions and ma W’Ptj W rfdu{‘/mm
1hase qualifies Jess i )pwi—mf AN y.

This ad alsc wes forkificahon ay o $¢l mg ,)omf mecr >p5 are
ff?rfhec/ with) Gche PFC’D!(J()C “and while fhere 507 o direct
healfh claien in the odl, i makes fhe produ&nfenfi healfhier
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Q/;”ﬁmqavgh fht addihon of probiofics may bt semewhat benefits

- e benefils are avbrplayed as mare imporfant than it eta fbf .

- here may be we bil /m/ /e and achive pramchic pacteriq

- ety S0g pack’ however the degree of which s will rﬁaiz&fffai/g/

. enhanct qcu( healfh i guesianable.

- The overall misfrading factor i< That thit product i3 brandled a

- Mtalhy when, in fock, it 15 shl) highly processed, energy ~ciease

- and net num henall gJG\md TS can 1kad peqle fe think fhty
are making healthier dectsions than they are. Te heallh benefity
are ghimattly ntghgible and Mewe are better alternatives fo
Gluton-free cmd regjan $nacks and betfer sorcey of probishcs
out thant. The concemn of preservaties oy arhficial qualied
could simply bt eased by eaking in moderation. .~ —

—

-




QUESTION
NUMBER
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q,
—
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55/inho chesst fry fo ftad a healthier Iifestyle. Addifionali

8

Extra space if required.
Write the question number(s) if applicable.

fmfm 2 which fardes " Twe bilhin livt and achie probight bacteri
Ine i eviry 50g pack “ furfher appeals fo.# heaith-consciag

-'._.____;______‘_“_-_-_

———
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Excellence Exemplar 2019

Subject | Home Economics Standard | 91471 | Total score | 07
Grade .
Q score Annotation
The candidate selected the Piranha advertisement. They followed through the
explicit and implicit messages for the technique “using nutritional information to
gain credibility”. For example, the candidate identified:
e This product was of greater benefit compared with other crisps. Other
crisps were “bad” for people by comparison, the candidate noted.
e That the use of the term “probiotics” gave an impression of scientific
1 07 superiority.

It was evident the candidate had made a good challenge as regards the
messages conveyed and the feature in their selected advertisement. The terms
reformulation and fortification, as used by the food industry, were described and
linked to the chosen advertisement.

The second technique, namely linking food products or brands to a particular
lifestyle, provoked a limited response by this candidate.






