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ASSESSOR

INSTRUCTIONS USE ONL!

Study the advertisements in Resource Booklet 81471R before answering the question in this
booklet. Use the resources, as well as your own nutritional knowledge and understanding, to
comprehensively analyse the influence of food advertising on people’s food choices and
well-being.

QUESTION

Refer to the three advertisements on pages 2—4 of the resource booklet when answering (a).

(a) Name and briefly describe the main technique AND the supporting technique used in EACH
advertisement.
Advertisement One: McDonald's
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Advertisement Two: Piranha
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Advertisement Three: Domino’s
Main technique:
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In the table below, select ONE adveriisement from the resource booklet to use when answering
guestion parts (b) to {e).

Advertisement | Tick [v'] ONE
McDonald’s 1
Piranha L]
Domino’s "

(b)Y Describe the features of your selected advertisement that indicate the use of the main
technique and the supporting technique that you described in (a).
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(¢} Explain how and why these features convey both the explicit and implicit messages of
your selected aivemsement
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(d) Explain why this advertising approach has been used, and how it influences well-being.
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Annotation

04

The candidate selected the Dominos advertisement. They produced a strong A4
response.

Both of the chosen techniques were linked with appropriate features from the
advertisement, and explicit messages were evident for both. For example, the
candidate identified:

e If a person was busy, having pizza delivered to their door by the nearest
Dominos store was an efficient and effortless means of getting a meal.

e People do not have to spend their valuable time making a time-
consuming meal; the food can be brought to them.

The candidate noted both positive and negative influences on well-being in their
answer.






