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INSTRUCTIONS

Read Resource Booklet 91304R and use the information to evaluate the effectiveness of the
Snack Better health promotion campaign.

Include relevant examples from the resource booklet when answering ALL parts of the question.

QUESTION

(@) (i) Explain what the benefits and limitations are for each of the following factors involved in
Strategy A (information evening). See page 3 of the resource booklet.
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Environmental (physical access)
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Overall, how effective would Strategy A (information evening) be at encouraging better snack
choices?
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Explain what the benefits and limitations are for each of the following factors involved in
Strategy B (hands-on snack making). See page 3 of the resource booklet.
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(i)  Overall, how effective would Strategy B (hands-on snack making) be at encouraging better snack
choices?
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Discuss the effectiveness of the committee and their THREE strategies within the
Snack Better campaign.

In your answer, you should:
refer to the models of health promotion (page 2 of the resource booklet)
consider the attitudes and values of the people involved.
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. Extra space if required.
SOC\"\\ Write the question number(s) if applicable.
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Q SLECE Annotation
score

Examples are provided of the two strategies. A valid judgement of the
effectiveness of the strategy has been discussed, enhanced by specific

1 ES8 examples, and mention of attitudes and values. The health promotion models
are named and discussed with relevant examples provided. A challenge, with an
example, is also provided.






