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INSTRUCTIONS

Study all three advertisements in Resource Booklet 91471R and choose ONE to answer ALL
parts of the question in this booklet. Use your chosen advertisement, as well as your own nutritional
knowledge and understanding, to analyse how food advertising influences food choices and well-
being.

The table below identifies advertising techniques used in each advertisement.
Choose ONE advertisement to answer the question.

Advertisement Tick ONE (v) Technique (1) Technique (2)
Uses nutrition information to gain Links food products or brands to a
MOO Chews B credibility particular lifestyle
: Implies that meal preparation and
KFC Magnum Offers promotional deals to . : ’
Box Meal D purchasers glofgl;Jnug are time consuming and
g‘:a::;s @ Projects an environmentally Uses nutrition information to gain
9 responsible image credibility
Granola
QUESTION

Analyse the influence of food advertising on people’s food choices and well-being by answering the
following parts.

(a) Describe how advertising techniques (1) and (2) from the table above have been used in your
chosen advertisement.

Technique (1): Ehis %QCY\NO&W( Wy een wsed t\r\‘(OV\O)\\ .
use  of  twe  wovay "oxﬁc\mc), ond e Ywention of
\\\mumuﬁ an o of pofwve Goy o Walthy you and
M\’(uj V&\am% o0 bhege  Statements  tell wy  this woomdl

Q(O(mcu fol talien B enviven ot Iindo  consioy ation
W production &  ms  Yravrela
Techmque (2):

This  ddvextisement Yoo alse  wed nudvidional oy mation

to goin cvedivitty  bhyo Ol the  “Free Fvom  presgvvakives
GMOs ok Skt ic \uhcwtu Ond  tw ‘LtSc) Cibve ana
Whulegrain  byeal toat” Munkionod on Ga packaging.



(b)
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For each of the two techniques that you described in part (a), describe TWO explicit features used
in the advertisement, and discuss how these features convey implicit messages.

Technique (1)

Explicitfeature (1 Us pyond  name  “Chantal o\(%cm\cs”f
oo imagr oF o tyee.

Implicit message: Uhs Q)('p“ ek fedtuve _\W\V 2y bl s
produck has heen gproduced n an mvwomm\aa conciow
Moandy, 8 pople Re e bree cnd g poovel eYgame anel
ave yeninded ob natuvg gpich, e corvelate) Wit tae

{Y\V\Yo\(\W\,@\’\ Amplying by by 4y ave  welpim S0t aiinaor U ‘?
Explicit feature (2): Tl C?O\\WU} e Y\m\\mﬁ \;\omd W

Implicit message: This ()(\)\\C\‘\ featuve \mv \{}5 thet  Hat ‘Q\(O(XU\d\m
of Bas e hoy W haesh s afCecdi | comtnbudions
to i Wlkieg - 0wy paned, Such o5 globa WYy |
Climae thangs -

Technique (2)

Explicit feature (1): Tha L\O\\W\ - treg fyom p\f@}ewm'\vei, GMOs ond
s\ﬁmm\c mshcm(u
Implicit message: T 'G RS ' 0 This \TYW\\QS

Chaf  Elas p‘(o(“luc* S oo heaht choice o i 1S ';mp\\jmj
b e not hove ona Chad TSt o “uneal
\mﬁx\&\“@\p«\\s Nt m\p\vl“zm o by chaice (f %v«om)

Explicit feature (2)

The “S"MS flove” and * &*33 profen” pn bl Swiss  Dirchay Ul
Implicit messége: TS \W\V“Q& LTS S TR Q‘OO\UA/‘( aloyr  can
ot he  consumed o 00 Whole, dallonced el ay

it Confoi wlll Wonawn AR e ents - Shat peoyle

oSseciote  wWih o ballareed wanl (Pl of Y\m’(\w\o
wlve o H\)vz & pmwn My ean wmpoyﬁm
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(c) g;g::;;; lznglhzci:u; $;§i2 .advertisement targets a specific group (or groups) of peg}pl(?o,( im@i ¢ 2}%&\\%&&

Q&\J O\O\Veg‘\i sepunt Oppeals  to  individuals M\nﬁl leadiwg
o healt ,[3 '\'\mhﬁ\; 0y feen mvouw)h g * oYy 0roaNIC
and ts fack the producki  Contain  foods Many “ health
junties” pould wually Cheose  such @ Sunflower  Steds, chia
Seeds, ooks  almendy  couslews Ond  ehc. This alle Gan appdls
O fuly ewuvoy as (e pale blug coluy inducy o Feelimg
of calim, and e claima Food gou can feel good about’,

(d) Considering parts (a) to (c), analyse how the advertising techniques might influence a person to
buy the product, and how it could affect their well-being.

Ahue  odvevhising  echnigies ave ued to apeenl to

e gvoupy of prog  ty  ave  Eevguted towods
(onvivonwentally S health  conciw  peoyla, fov - examyl,

b claiwu  Food  pow  can feel %000\ about" ond fa
untoral Coims 03 W) ® G wovds orgamc oned
tvee ma N e indiy{dual pacuagmj nould Wadie

{his prod WL 'm’wie)anﬁ Yo o up (ropw Gran

Jy o Covenl e fruit \oops [igh suga , ght  ntenit
packoging 7 vt ajociated  with qood  haulth. Tive fore,
infwmenclig  thoe yople b0 cheost ™ Ums  product  over
oty 0y con el Pvom Hu  Claimy  that it

bty olian” with  Huiv el | helieks (e conumury
valL  Huly  heulth ond tae protection  OF tl ANV von et ),
This could ™ effedd le consumaevs gl baing , @3 oo '
wian purchosivy Oue twm Guy  new By e sticliiy
0 tuy yoray’ pos‘n‘w\ua e,(‘q%chm fuy  Ltional

wlleiy. The fdoa that Ho e aloo pubivg huathyger
bodks info duy balye may Qo alle positiviey
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(e) Challenge the messages conveyed by the techniques in your chosen advertisement.
In your answer, consider:
the credibility of the information
the well-being of New Zealand society.

'luhm'otm 1
 could W chalanged  thak  this  procduct is vt
ouite 04 good for t eawvonmad gy A chuw)m}
/ DV 17 pen m) S, % powld e assunedt thal
s produck  wa' poched  n o factovy, onal
with Gty Hun  comw A Vil of %mnhw
Nas3e)  wowgh UWQ“ jugh s  Gpryany wwwxawv'o
ol byansportedion, hich 10 veality 15 vt apoc)
bov [ 1y Yot uhivonmantally - conciowg, U would Y
Much ety foy M ondUmay . ond nuch by
v M oaviyonpend  1F dwe comunmey wert e
male Uiy Poy  Qawugelve) | Granelge i3 an ey
podud 4o ol and Ehiws Sudh & yeayies com
he found  onlive, ook ingridionts cowd e
purchened  from  [ocal  Supevmaylets oy "Rl ouy
own " Stoves \eo) bin inn), Which e Coming  much e
populay  Ypwadays | onch  can he found in s
fowny | citiey  Fhvoughowt Nz . This  would  yeduct
wogke ol it Dought lotally wouldl ™ ayantly diPRevend
yedute Lavmr— T from Guon ‘rvy
of guentuw gagser 1t et manubactive ]
procuck. This®powld he Dty Pev M NZ  envivomnacnt
| would  ulp Ouwr  Sociely yweva it o ave
U0~ Conciows  Chiveehon, which  Wowld  pwualee  ouy Joatty
Fodl Jetbty  abawt awsdvd o WL Lodd b Mmabin
e dechian (0ssuming biple peoge WwdL B



QUESTION

&}

d)
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Extra space if required.
Write the question number(s) if applicable.

males  the  CoNsumer  feel etk aowd  duv purchayr
6y 1 folS tum g db r e fo feel obw\«ﬁ o 3 ¢
10 hualtly), and boosts peogls gpivts ol W tuy dun
by Uns fuy wil Ly feel  00d ot puer with
Quy - duice e duy alto bl iy awe dowy
q)oods b‘j Wy Walth ond G envivonwent,

thbact by phusical  wtllbery  bdRy fln sy,
fvuit loops wowd 4y ) eve  qainiy  nor
nuin wnts ’f\rwow)h fl. s peedd  cnd ool
this  product hew. And evickntly, peopu  feel
by wwn ty  oune ty ave  uling
o VUponsib  delisiam o4 {lu pqc\w)m; implied.

W chonge. B wowld alse  would [iwely ht
WYL Lco;\\émm iF NTZ'us wart to male fur
own, s Huy  could  fave Morwy by buyin

# i il and rnaéw’j lavge ™ batohy .

T%\\m%\u i

It oulel ol e challend  fud  Uns Pt
5ol halth ay T claimg, Pe-wade

0 orwles  on(h  Ceremy  Ofkn  hawe _h\‘g)h oMeunts

of  oclgled  Swopys, Whieh if  comumed in oo
high gf porfion conm&-mﬂb cun  actuall, el
o diseese  fuch b onesmjlwh\c\\ thae) Wt~ tlion
mith 0 unlth covcion Restale*) . Yo eonld
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Extra space if required.
aueenon Write the question number(s) if applicable.

Uty (LM\M , dgoun, malt ngm oW QBLO\WIM,

W oW pou  COn condye)  piMg Sucn

suguy  Confent  and fola\  calon2) b(j Choosing
Yowr o ’me}y\ohm&s. Ty ayanolas woulel alfo
ey e consumea  with o axampl

yoourt , which  wowld contrbuit 4o gugar  conbnd
o a1t s oty el Thivy 5
Jucn @ w\/@‘m(msm ok Fldve  would alle Yz
8. adily - achiwed Ivou gn Matlkity  your own,

o Bupr " awv camel in Omwyg Jwn @ octs,
Which — ave o boue  fov  olmert  all  gyanelay
(and vt cretp Yo W)\ Youw can alee oyt 4
%W\V\y juch a3 protan ’&wa%\q (0 iy nelunt
lanhy)  ‘omd additives  swh e od‘mu u)oﬁuw-’f
Uow Hoomd Coweh add  pich 1S Migh n

prefzin - anal fvahetics, pma low i yugjar.tm
foiwg  wowr own 15 alwayy o hethizy gption,

D ym con Mube  ggodion  gurtel 16 your
neets”  omak  esiver, LiE veyponsible) , which Tin

wvn  hw positive ebbech  on phy i cal
wiiberby . ¥ nove  NZeb clid Qo) Uut)

Wowle, ke il o ywuye lhdth  concigu iy
choict |, Which 1 hedey  for ey physical_2
willpery  oamd - ot o pwkion (e Thenefids
oosociakel  with  Waliwy  your  on @y tuntioy
N technigue e T ik panld dsg b
Simloy  WITN pawy OWn . 30 ald SR b




Merit Exemplar 2023

Subject

L3 Home Economics Standard | 91471 Total score | 06

Q

Grade
score

Annotation

06

The candidate shows understanding of how advertising techniques influence
people’s food choices, by using examples from the resource material effectively
and making clear links between parts (a) to (e) so their response has a clear,
logical flow.

The candidate shows understanding of the influences of food choices on
well-being, and discusses how the messages in the advertisement will impact
physical, mental & emotional, and spiritual well-being.

While the candidate attempts to challenge the credibility of the nutrition and
environment messages, a higher grade may have been achieved with more
depth, and connections to societal well-being.






