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INSTRUCTIONS

Study all three advertisements in Resource Booklet 91471R and choose ONE to answer

ALL parts of the question in this booklet. Use your chosen advertisement, as well as your own
nutritional knowledge and understanding, to analyse how food advertising influences food choices
and well-being.

The table below identifies advertising techniques used in each advertisement.
Choose ONE advertisement to answer ALL parts of the question.

Advertisement Tick ONE (v) Technique (1) Technique (2)
CeresOrganics lﬂ Projecting an environmentally  Linking food products or
Quinoa responsible image brands to a particular lifestyle
Herbalife D Using nutrition information ;mnziwk.:;’a;gﬁﬂo:n d
Nutritional Shake Mix to gain credibility Sine conmNTing

Tip Top D Offering promotional deals Using nutrition information
Super Vege Bread to purchasers to gain credibility
QUESTION

Analyse the influence of food advertising on people’s food choices and well-being by answering the
following parts.

(a) Describe how advertising techniques (1) and (2) from the table above have been used in your
chosen advertisement.
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For each of the two techniques that you described in part (a), describe TWO explicit features
used in your chosen advertisement, and discuss how these features convey implicit messages.
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(c) Explain how your chosen advertisement targets a specific group (or groups) of people and
appeals to their emotions.
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(e) )alleng&&kwnwiby the techniques in your chosen advertisement.

In your answer, consider:
the credibility of the information
the well-being of New Zealand society.-
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Merit

Subject: Home Economics
Standard: 91471
Total score: 06
Grade
Q Marker commentary
score
The candidate has demonstrated an understanding of how advertising
techniques influence people’s food choices, using examples from the resource
material effectively and making clear links between all parts, resulting in a
response that has a clear, logical flow.
One M6 The candidate has demonstrated an understanding of the influences of food

choices on well-being, discussing how the messages in the advertisement may
impact on physical, mental, emotional, and spiritual well-being.

While the candidate attempts to challenge the credibility of the messages
about nutrition and environment, the response lacks depth, and there are no
connections made with societal well-being, resulting in a grade of M6.
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