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INSTRUCTIONS
Choose ONE media industry.
Write an essay discussing the extent to which you agree with ONE of the statements below.

Respond critically to the statement by evaluating the operation, impact, and wider significance
of an aspect of your chosen media industry.

STATEMENTS (Choose ONE)

1. Ethics are important to how a media industry operates.

2. Technology dictates what media we consume.

3% Consumers influence media industries.

4. Innovation is essential in media industries.

Media Studies 91490, 2023



Media industry: The music indusivy

Aspect of the media industry: Pudience demanch

Statement number: |
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You should aim to write a concise essay of no more than 5—-6 pages. The quality of your writing is
more important than the length of your essay.

Make sure you respond only to your chosen statement throughout your essay, and include
relevant, specific supporting detail from a range of media texts, and/or evidence from other
sources.

Begin your essay here:

A&
Consumers influene media indusStvies q4-U2

™Me music thdusiry (S a booming peit of the economy and people’s
[ives; 1¥ has lecome inextricably (ntevtwined with nemovies, desines
ond valuces a PEr Son Wolds- Consumeys appear to in€luence andl
contvol T +the ™Music (ndusmry, however. the music '\ dustry
emplogs Strafcgies  Such as vinyl, ngac&j orrists  and samphn9g
0 engneer awudiene odemand in ordlev f0 Mmaximise prob -
Usmg the Vvehicle OF noStalgia, the music (indusSty maintains
contyol over (S (onsumervs and exploits thnhem for pnaxmum

mMonetavy 3 an.

ovev +he lasr fifjcen Years, Vinyl has been On the vis€ a$ an
au xillary  to O‘"gl‘fa\ vaeomin9 and answev 1O consumers'
H05m(91< Aes(rey. Nostalgia (5 a lhoppy of brtRvsweet
(Ohging foy the past ot (s Often  associated with Music
Ov Othev SenSovy factovs. In 20, vinyl Surpassed CPs
£Or the first rime in 30 years and made D18 biltion,
according to Billboavd. The music industry has explorted
(oNSUMErS’ [Onging for ca more TanhGikle, present way
of Iife fhatr has come with me digita! age. Skve
Miller Writes yhat, ‘While Sweam(n9 IS nice and
(onvenient, playing back o Vinyl heaS a hotty, niove
pr€5€n+ and rnore oppeah/)g geetmg-' ﬂ”lc Mmedrts music
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industry 5 praviding & Spluhon o the proklem they
have caused: a lack of aumewhu'nj cand ownevship- Vinyl
also (ntersects an 1NteveShng, CrossS-genevabonal point,
Wheve those o ((stened O re corvals with their parernts
Now have 2 CA(5posSiple nccome to pPursue mmeic own
collecons. In this sense, consumevs influenw vecovel

@ bels tv procliuce tce\/ég?éh but only auwe to an
engineeved gemand caused by tnhe MUSIC Indushy
in the Avst place. Due v the promohc)n Of SiteS livie
ﬁ(5C095 and collectors edinons of \/l’fujl being arthfdally
promoked by the Mmusic inadwustvy, perdeved scarciry of
vinyl has led ro i+ tincreasingly b<¢coming o Stethus
symbol, JTay 2avgofsky claims. Whar uUsSed +o be o
thriving Sub cultuve of vecovd collectors was poached
by twe music (ndustvy that then es(,o(oﬂ-ecl Fhe nostalgic
CONNECHOn  that CONSUMErS have (D MusStc. Talke Taylos
Swift, Oy example. a penemoth in thé nausic
\'nduSrVq. Swif+ solch some |1 milliown vinyl cecoras in
20ad. c fotal grveatey pbnan fae A and 3vd highest
vinyl sales  ((tovry Sryles ancl Tne Beaties) cormibined. KA
She has o predominantly €emale fanbase. Mmany of
WNOM grew ufp With her music and have a dleep
nostalgic and emotional connection o heir Ch ol hood
theough i+ Paul PaciGicd wries That “Fans view vingl
oS er—emtBenal. thsica! representarion of Thev
¢ Nostalgic (pnnection +0  an arhst, ond Repblic
Records has Lop"+a/:'sed onh +his, andﬁ%g N ew
generation Of vinyl weeeras- collectors. kepubhic has
notably reltased diffevent eations of JQWIEt’s
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latest allpum, 'ManNignts' in vowious Cdaurs tO creake
a (Cloede’ the essental Motf- of the album. They
releaseq o Midnghts 3am’ version with €XCIusve
vyacksS to exPloit consumers into buying whnaot S
essentially fouv copies ot the same allbum. The
jolea  of {oecommg G Sup@(&:«h—a LSwifie' in niS
case, (s €y Ultinutely me Procuct of mMevke ting
and the exploited dedive to suppovt o Rulionaire.
Consumeys pevcieve themselves as (nfluendng e
MUSIC (NAUSITY, lbut they can never really loe
in control wnen Maelv demand fov a @rodwuct
1S cavefqully engineered oy vecovd laloels.

legacy arhisks ave another way that vecorel labels
erploit congumers (nder N2 guist 0F tner influenc.
Legacy ow 1St can e defined as an alhisr who has
had a laSh‘ng ImpaCt on oo geNre or the (NCMStYY GS

o whole - Queen., The Beattes, Dolly Pavron and ABBA
come o pird. Consumeys hove stened 0 s music
in a frm of fored exposure (or (yeavrs. MRC wiitkes
that ' 731 7. of myusSic sStrecnned in A0 woas Catalogue
MUsic = or, as So genevouSly characterised loy The
Atlantic - old’ music. ThesSe avnstsS arve neav
end(eS5(4 pmn/\o#cal by yecord (Guels as they are
essenhully g chu’anl—ee_ol (nComes in a Way,
LONSUMNEUS Canlt influence them because (egooj arfsif
ave Upigqurous: Peppte [Sten to fine Beates, or Iisten
L e piarents (SN ing U hae PeatleS which means
ALY C 1S an (nnevenr (noStalgic asscaiahohh  ahmh
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Mese arfisrs (or nmeny pedp@. The mMusic indnsiny furhu
Pronotes hhwese associations b\j licensing music o TV §hows
and Movies. B pvime  example  6f 4nis iStKake Bush's
‘Rupning Up tmat (1l ' tmatk Shok o Me hop of e cnavts
aftte appecring in Stvange Things. This creates an
INteeSring phenOMoNerh wherein ASs8  teenagers who
watthed the show began longing (or a pust they nevey
altwally upew'cnceo{/ ev\amee/ed nosStalgia. NMhese
ohsumers then tinfluenee! e nMusic tnadsivy and 1S
collegues  for move Os /ﬂqcmed media, cvnacial demend
At the music (IndusStyy (reated: Kate Bush and ormer
avhists of twe Nme experiene Move Profi+ Wnich leads
lbback 0 e NduSY - The only way fhar consumers
ever ‘influente!' Hhe music (nAusStyy s when vecovd
(ahels and compunies have done tne %row\d W ovrk.
Arlanhe wnkes that T Op A0V Songs only ever Gccount
Fov S 7 StyeamsS; showing that augrerees pnsumer s
are predisposed to (10Mg for (whnetever  the music
InduShy wants Tem (0. Elton John (s a widely Successtu
I€gacy artist, having Sold over 300 million recovds. The:
MUSsSIC INdusStry tyors  poor Old Elton out aS a CaSh
COW - MOSt vecenty lhe made $a3a Million  Aom
nis 9oodbye ouv - dand engin€evs demand (ov him
Through nis Soclal imedia presence, fIMS Such as
K ocketmcn and The kingsmabh - Coolden CGivcle . [t Keny
way fhar ey oo nis 15 Mvowgh Ceollabs’ o
widen &(toN's Sphfv’e of iNnfluence. \/O\Am peopwr weren !+
Nntevesked A EMoN UnKl e collclborated coith Charlie

Puth acna Oues  Lipa. ool e s vecovd \abel
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folely engineeys esice v (nim 4D (veak G uwuidev £an bose,
explomng plder s’ Nostalgpa &&Wﬁ)w,ad exposSuic ondl
youwnger £eNnS' thvough ohaer GvnSYS.  Legocy arnsts
are gUGranted tob moke EIOGY, SO the MUSIC (nausSTY
AOWS Sorstierezs—t  (ONSUMENS 1 lee( ~ oS thowgh
e art e ohnes INflUenting e inguasthy and not

the omerv way avouno{%nswmcls can iNflucne the
Way (aloelS promore avniSrsS) bul they will always loe
eAPIOEd 1O Surne exrent oy pae pribt nenmves of

e WSy

Sampling was developed in fne 80s wirh tne vise of

MPLs  ondd D3 miters. \F nvolves tuxing padt of one

pre ~exisnng (Usually profitab)e) Song — a Sample -~ and
ingerning  (ntO a inew oMpPosihon. Sampling clfaws  6rom
NoStalgic simidanty and often dvaws "wo  different amdtienays
togerner: Trackhio esimakes that 'In 30a3. (5 songs released
Weve Samplect: an increcse of 217 rom the previous
Year Sumpling is Cheap ana easy fov recova lakels and
AIVRS MUSIC & Much greater Chane OF  sweess, often
DoOSHNY The onGine\ SONG on e charts as woell. fovding
0 pwvak-Com twe '60s v B0s are, dispropoviionakely,me
oecades most  Sampled tvom,’ showingy tat modern
VST wilise fhe N0Stalgic vaue of oldev musSic +v
(nerease theiy chances of success. [N i sense. aud entes
Can iNFlugnl e MUSIC (NGMSTVY but onty to the
2XRNE OF what will be profitable for the incwushy
ahd afst Madonna, n hev song \ [tung Lp," heaviy
sampled ABBA'S  ‘Uimme Gimme Gimme', . Créchve
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<7 Nie oversatuvahion o £ tegacg aviiSts' pausic
means that SMallev g nses o re

QalSo
blockea out ot

tn€ induStny. (Hs easSier and wiove visk averse fov labels
O promok an already SuccesSsSbul arnsy fhan O viSK

SUppovhng some one New 0 the NAdUAStry s audiences

cant influence twe preSene pf Something ot coes
NoY exist

e

e

aN ol
Lpeston Ny moi’OVHlj pveyed on nostalgia €ov tie 60s

and Shotr ko spngs wpE the cnewvts, but clso
booSked  rMamibmic: Te Musicad. TS was hikely o
Cartful decson on Madonna's payr ro mmaximise
PVt and worked ouk v lo0th avhsts. Hdwevey,
St Pln‘nj alSO comes with a long [iISt 0F \SSues
such as QOlivied Q«odv«go cond 'Tcuﬂl,o( Qo P>
Showing that even (¢ e Cwdiena aHemprs to
inflente somerhing, + ocloesntt qo «wWell Sumping
(ASES Gueshons cabowr creativitg and eMicaliny
that e indaShy Cho0SES tD greEole wirh, Not
consumevs. Sampling fadses also Plays 0o
oSt MOdern Crnguel, nra Olivey Tree Souying,

LI’UOI’h.‘ch S new., (£'S all ve-used? ™Me music

sanCiioned

(ndustry exploirs heir own eagraecered nostalgic

hvough St pling, eNaing 0 Naemn enhgineevec
(nFluen ofF fth consumevs.

™Me only hing har YWy tofluene@s the music (ndushy
K procit Exovbitant vinyl sules, casSh cows of (egocy

avndrs  and the doulble pvolt of Somping have (pbeen
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Extra space if required.
Write the question number(s) if applicable.

QUESTION
NUMBER

,oai(@o{ wi Fh nosStalgia Fov e music N’\(/(MSMJ

10 explot (onsumers’ influen e only exttnds as fat
Qs S proprallR , and in MoSt (aScs. they can
nevev @&%Q@%‘&fnu e (ndustry because theiv
desives and demand S alveady engineered. Anyrming
W 6003um5\v£ afrempt to inBluencg is often
pre -exishing sanchoned for maximum rofit.
™he music (ndusrry alldows consumers (o feel as
Mough they have nfutnce, but profit
Wil cllwayr Come st a model thatr has
WoviKed (Dv decadys.

Media Studies 91490, 2023



11

Extra space if required.
Write the question number(s) if applicable.

QUESTION

NUMBER
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91490

QUESTION
NUMBER
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Extra space if required.
Write the question number(s) if applicable.

Media Studies 91490, 2023




Excellence

Subject: Media Studies

Standard: 91490

Total score: 07

Grade
Q score Marker commentary
1(3) E7 The candidate provided a detailed analysis of an aspect of the

global music industry, in response to statement 3: “Consumers
influence media industries”. The candidate linked the key points of
the emergence of vinyl, legacy artists, and sampling to the key
ideas of nostalgia and the way in which the music industry
capitalises on this. The candidate interrogated the statement
around the influence that consumers have on the genre, discussing
the nuances. The response referenced a variety of stakeholders,
including consumers, and the way in which they influence each
other (for example, the manufactured sense of nostalgia),
exploring the way vinyl, legacy artists, and sampling work within
the industry. A range of primary and secondary evidence was
provided, including details about musicians; data from the industry,
such as sales and streaming data; and quotes from theorists and
critics. Across the essay, there is evidence of perceptive insight
into how the industry works, and evaluation of the way in which
the consumer has real power within the industry. At the end, the
candidate pulls the discussion together around how the consumer
maximises profit for the industry.






