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Assessment Schedule – 2012 
Home Economics: Demonstrate understanding of how packaging information influences an individual’s food choices and 
well-being (90961) 
Evidence Statement 

Question Not Achieved Achievement Achievement with Merit Achievement with Excellence 

ONE N1 N2 A3 A4 M5 M6 E7 E8 

(b) Some attempt to 
answer (b). 
 

Correctly selects 
a noodle 
product: 
• Fantastic Dried 

Noodles Thin 
OR 
• Trident 

Singapore 
Noodles. 

Describes how 
the amount of 
TWO of: 
• salt 
• carbohydrate 
• fat 
in the selected 
noodle product, 
could influence 
the choice made. 
 

Describes how 
the amount of: 
• salt 
• carbohydrate 
• fat 
in the selected 
noodle product, 
could influence 
the choice made. 
 

Explains how 
the amount of 
TWO of: 
• salt 
• carbohydrate 
• fat 
in the selected 
noodle product, 
and the 
candidate’s own 
knowledge of 
nutrients, could 
influence the 
choice made. 
Gives reasons. 
 

Explains how 
the amount of: 
• salt 
• carbohydrate 
• fat 
in the selected 
noodle product, 
and the 
candidate’s own 
knowledge of 
nutrients, could 
influence the 
choice made.  
Gives reasons. 
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(c)  
 
 
 

  Identifies the 
choice of noodle 
product. 
No real reasons 
given or 
connections 
made. 
 
 
 
 

Explains the 
choice of noodle 
product based 
on an in-depth 
understanding. 
 
The candidate 
explains their 
choice by 
considering ONE 
of the following: 
 
• the Food and 

Nutrition 
Guidelines 

• additional 
ingredients 
that could be 
served to 
balance the 
noodle meal 

• cost 
effectiveness 

• time available. 
 

Explains the 
choice of noodle 
product based 
on an in-depth 
understanding. 
 
The candidate 
explains their 
choice by 
considering 
TWO of the 
following: 
• the Food and 

Nutrition 
Guidelines 

• additional 
ingredients 
that could be 
served to 
balance the 
noodle meal 

• cost 
effectiveness 

• time available. 
 

Justifies the 
choice of noodle 
product based 
on 
comprehensive 
knowledge. 
The candidate 
justifies their 
choice by 
considering 
TWO of the 
following: 
• the Food and 

Nutrition 
Guidelines 

• additional 
ingredients 
that could be 
served to 
balance the 
noodle meal 

• cost 
effectiveness 

• time available. 
 

Justifies the 
choice of noodle 
product based 
on 
comprehensive 
knowledge. 
The candidate 
justifies their 
choice by 
considering 
THREE of the 
following: 
• the Food and 

Nutrition 
Guidelines 

• additional 
ingredients 
that could be 
served to 
balance the 
noodle meal 

• cost 
effectiveness 

• time available. 
 

 No dimensions 
of well-being are 
stated or implied 
within the 
answer. 

A dimension of 
well-being is 
implied within 
the answer. 

A dimension of 
well-being is 
stated or 
embedded 
across the whole 
answer. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
relate to the 
choice of noodle 
product. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
relate to the 
choice of noodle 
product. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
relate to the 
choice of noodle 
product. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
relate to the 
choice of noodle 
product. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
clearly relate to 
the choice of 
noodle product. 
 

N0/  = No response; no relevant evidence. 



NCEA Level 1 Home Economics (90961) 2012 — page 3 of 5 

 

 

Question Not Achieved Achievement Achievement with Merit Achievement with Excellence 

TWO N1 N2 A3 A4 M5 M6 E7 E8 

 
(a) 

 

 
The candidate 
may have 
identified ONE 
nutritional 
feature. 
 

 
The candidate 
may have 
identified a 
nutritional 
feature correctly, 
but they have 
not 
demonstrated 
understanding of 
how the feature 
influences food 
choices. 

 
Describes how 
the nutritional 
feature on the 
food packaging 
could influence 
Sam’s family to 
use “Edmonds 
Shaker 
Pancakes”. 
 

 
Describes how 
the nutritional 
feature on the 
food packaging 
could influence 
Sam’s family to 
use “Edmonds 
Shaker 
Pancakes”. 
 

 
Explains why 
the nutritional 
feature on the 
food packaging 
could influence 
Sam’s family to 
use “Edmonds 
Shaker 
Pancakes”. 
 
 

 
Explains why 
the nutritional 
feature on the 
food packaging 
could influence 
Sam’s family to 
use “Edmonds 
Shaker 
Pancakes”. 
 

  

   OR: OR: OR: AND   

(b) The candidate 
may have 
identified ONE 
promotional 
feature. 
 

The candidate 
may have 
identified a 
promotional 
feature correctly, 
but they have 
not 
demonstrated 
understanding of 
how the feature 
influences food 
choices. 
 

Describes how 
the promotional 
feature on the 
food packaging 
could influence 
Sam’s family to 
use “Edmonds 
Shaker 
Pancakes” 

Describes how 
the promotional 
feature on the 
food packaging 
could influence 
Sam’s family to 
use “Edmonds 
Shaker 
Pancakes”. 

Explains why 
the promotional 
feature on the 
food packaging 
could influence 
Sam’s family to 
use “Edmonds 
Shaker 
Pancakes”. 

Explains why 
the nutritional 
feature on the 
food packaging 
could influence 
Sam’s family to 
use “Edmonds 
Shaker 
Pancakes”. 
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(c)     Explains why 
the choice of 
product or recipe 
is important for 
Sam’s 
well-being by 
considering ONE 
of the following: 
 
• the Food and 

Nutrition 
Guidelines 

• additional 
ingredients 
that could be 
served to 
balance the 
pancake meal 

• cost 
effectiveness 

• other relevant 
factors. 

 

Explains why 
the choice of 
product or recipe 
is important for 
Sam’s 
well-being by 
considering 
TWO of the 
following: 
• the Food and 

Nutrition 
Guidelines 

• additional 
ingredients 
that could be 
served to 
balance the 
pancake meal 

• cost 
effectiveness 

• other relevant 
factors. 

 

Justifies why 
the choice of 
product or recipe 
is important for 
Sam’s 
well-being by 
considering 
TWO of the 
following: 
• the Food and 

Nutrition 
Guidelines 

• additional 
ingredients 
that could be 
served to 
balance the 
pancake meal 

• cost 
effectiveness 

• other relevant 
factors. 

 

Justifies why 
the choice of 
product or recipe 
is important for 
Sam’s 
well-being by 
considering 
THREE of the 
following: 
• the Food and 

Nutrition 
Guidelines 

• additional 
ingredients 
that could be 
served to 
balance the 
pancake meal 

• cost 
effectiveness 

• other relevant 
factors. 

 

 No dimensions 
of well-being are 
stated or implied 
within the 
answer. 

A dimension of 
well-being is 
implied within 
the answer. 

A dimension of 
well-being is 
stated or 
embedded 
across the whole 
answer. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
relate to the 
choice of product 
or recipe. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
relate to the 
choice of product 
or recipe. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
relate to the 
choice of product 
or recipe. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
clearly relate to 
the choice of 
product or 
recipe. 

Dimensions of 
well-being are 
stated or 
embedded and 
considered 
across the whole 
answer, which 
clearly relate to 
the choice of 
product or 
recipe. 

N0/  = No response; no relevant evidence. 
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Judgement Statement 

 Not Achieved Achievement Achievement  
with Merit 

Achievement  
with Excellence 

Score range 0 – 5 6 – 9 10 – 12 13 – 16 

Codes 
I = Identify 
D = Describe 
E = Explain 
J = Justify 
HP = Physical hauora / well-being 
HM = Mental and emotional hauora / well-being 
HSo = Social hauora / well-being 
HSp = Spiritual hauora / well-being 

 


